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JFL Group Store Networkis now 3,316 stores strong with 325 net store addition

P 8

&®Dominos 746 * & Domino's 10 #®Dominos 2179

COFFY 160 ! popeyvyes 61
Georgia

Total 906 o Ko 33

& Domino's 7 DUNKIN' 31

Total
Domino’s Popeyes Dunkin’ Hong's Kitchen COFFY Total

Total Stores

SHOEIL 61 31 53 160 3,316
Net Addit_ions Domino’s Popeyes Dunkin’ Hong's Kitchen COFFY Total
(Brand-wise)
inlast 12 months 238 9 0 5 63 325
in last 3 months 50 3 -3 -2 8 56 Bangladesh
Net Additions India ~ Turkey  Bangladesh  Srilanka Georgia Azerbaijan # Domino's
(Geography-wise)
in last 12 months 208 106 11 - : - Sri Lanka
in last 3 months 38 16 2 - - - . & Domino's

W

==================

HONG S
JUBIANT  Note: The Store network is as on 315t March, 2025; Map is not drawn to scale and is for illustration purpose only & Dominos popeves [HIl1a} @KITCHEN DUNKIN'
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Q4FY’25 Consolidated Performance

-

—— -

' QoQChange ' YoYChange |
Network 3,316 stores E +56 stores E E +325 stores E
Revenue Rs. 21,032 mn 2 29 133 6%
EBITDA Rs. 3,886 mn -3.4% +24.8%
S AN o margn e 131bps
PAT* Rs. 501 mn -1.0% +29 3%
PAT* Margin 2.4% margin _ ]
L e L T o S e P e e e e Gl Strictl;;o-m-p;ra-b-le -------------- (&Domi;’; ----------- “};ﬁgg% o

/UBILANT 2. TRY:INR conversion is as of March 31, 2025

FoobWorks 3.PAT is from continuing operations and before exceptional items.



Key Highlights for Q4FY’25

v" Group System Sales came in at Rs. 24,054 million

v Group Network at 3,316 stores with quarterly net addition of 56 stores; Domino’s Network is now at 3,031 stores(+50 qoq net store addition)

v Consolidated* Revenue came in at Rs. 21,032 million(+33.6% yoy)

v/ Standalone Revenue came in at Rs. 15,872 million(+19.1% yoy)
o Domino’s India Revenue up by 18.8% yoy driven by strong order growth of 24.6% yoy across all tiers
0 LFLgrowth of 12.1% yoy was on account of strong Delivery LFL growth of 21.9% yoy

O Mature Store ADS came in at Rs. 84,011

v' Consolidated EBITDA
o EBITDA(Reported) came in at Rs. 3,886 million(+24.8% yoy) with Margin at 18.5%(-131 bps yoy)

o EBITDA(Pre-Ind-AS-116) came in at Rs. 2,401 million(+23.2% yoy) with Margin at 11.4%(-97 bps yoy)

v' Standalone EBITDA
o EBITDA(Reported) came in at Rs. 3,056 million(+19.7% yoy) with Margin at 19.3% (+9 bps yoy)

o EBITDA(Pre-Ind-AS-116) came in at Rs. 1,871 million(+28.2% yoy) with Margin at 11.8% (+83 bps yoy)

*DP Eurasia line by line consolidation is w.e.f. 1t February, 2024 and hence Consolidated yoy growth figures aren't strictly comparable

W Group system sales refer to restaurant sales of corporate as well as franchisee stores across all brands and markets; TRY:INR conversion is as on March 31, 2025 o
4" Domino’s
IUBILANT LFL: Like for Like growth; ADS: Average Daily Sales per store per day for Domino’s India; NCA: New Customer Acquisition; MAU: Monthly Active Users
FoobWoRKs

LFL ADS/Mature Store ADS: Defined as average daily sales for non-split(mature) restaurants opened before previous financial year (computed on 1,573 stores)

] &< ounkine



FY’25 Consolidated Performance

-

' YoY Change ‘E

Network 3,316 stores +325 stores

Revenue Rs. 81,417 mn +44.0%

EBITDA Rs. 15,722 mn +37.4%

EBITDA Margin 19.3% margin -93 bps

PAT* Rs. 2,330 mn i +1.0% i

PAT* Margin 2.9% margin 122 bps
S —— R r—

JUBIIANT

* PAT is from continuing operations and before exceptional items
FooDWORKS 90p P



Key Highlights for FY’25

v' Group System Sales came in at Rs. 93,222 million
v Group Network at 3,316 stores with yearly net addition of 325 stores; Domino’s Network is now at 3,031 stores(+238 yoy net store addition)
v Consolidated* Revenue came in at Rs. 81,417 million(+44% yoy)

v/ Standalone Revenue came in at Rs. 61,047 million(+14.3% yoy)

o Domino’s India Revenue up by 13.4% yoy

v" Consolidated EBITDA
o EBITDA(Reported) came in at Rs. 15,722 million(+37.4% yoy) with Margin at 19.3%(-93 bps yoy)

o EBITDA(Pre-Ind-AS-116) came in at Rs. 10,369 million(+45.7% yoy) with Margin at 12.7%(+15 bps yoy)

v' Standalone EBITDA
o EBITDA(Reported) came in at Rs. 11,807 million(+7.8% yoy) with Margin at 19.3%(-116 bps yoy)
o EBITDA(Pre-Ind-AS-116) came in at Rs. 7,257 million(+7.4% yoy) with Margin at 11.9%(-76 bps yoy)

o Notably, Domino’s India EBITDA(Pre-Ind-AS-116) came in at Rs. 8,566 million(+12.4% yoy) and sustained margin at 14.5% despite growth investments

*DP Eurasia line by line consolidation is w.e.f. 15t February, 2024 and hence Consolidated yoy growth figures aren't strictly comparable

W Group system sales refer to restaurant sales of corporate as well as franchisee stores across all brands and markets; TRY:INR conversion is as on March 31, 2025

© HONG'S
ino’ A3
IUBILANT LFL: Like for Like growth; ADS: Average Daily Sales per store per day for Domino’s India; NCA: New Customer Acquisition; MAU: Monthly Active Users Q Dominos c 0 F F Y ‘\’ ?(ITCHEN

FoobWorks LFL ADS/Mature Store ADS: Defined as average daily sales for non-split(mature) restaurants opened before previous financial year (computed on 1,573 stores)
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Revenue Metrics and Trends (Standalone)

==

Revenue Revenue Growth
16,111 18.9%  19.1%
(Rs. million) 15,872 (%)
14,669

14,396 oox .

. 0,

13,448 13551 43553 5.6% 6.4%
4.5%
. 2.9%

Q1FY24 Q2FY24  Q3FY24  Q4FY24 Q1FY25 Q2FY25 Q3FY25  Q4FY25

Domino’s Mature Store ADS

85,449

84,011

78,588 78,946

76,376 sl 76,011
. . . =

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

Q1FY24 Q2FY24 Q3FY24 Q4FY24 QI1FY25 Q2FY25 Q3FY25 Q4FY25

Domino’s LFL Growth
(%) 12.5% 12.1%

3.0% ;g%

3% -13%  29%  01%

Q1FY24 Q2FY24 Q3FY24 Q4FY24 QI1FY25 Q2FY25 Q3FY25 QA4FY25

W LFL: Defined as year-over-year growth in sales for non-split(mature) restaurants opened before previous financial year HO

NG'S
& Domino's POPEYes mcum DUNKIN'

/ggg‘%\o% LFL ADS/Mature Store ADS: Defined as average daily sales for non-split(mature) restaurants opened before previous financial year(computed on 1,573 stores)
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Profitability Trends (Standalone) SO

Gross Margin EBITDA Margin PAT* Margin

Post-Ind-AS-116 Margin

Post-Ind-AS-116 Margin

211%  20.9% 20.9%
) ° ° 192% 19.3% 19.4% 19.4% 19.3%

5.7% 5.4%
\

76.7% 76.6%
76.0% '0-4% ° 76.1% 76.1%

- 75.1%

74.5%

Q1IFY24 Q2FY24 Q3FY24 Q4FY24 QIFY25 Q2FY25 Q3FY25 Q4FY25 Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

Pre-ind-AS-116 Margin Pre-Ind-AS-116 Margin
13.4% 13.3% 12.9%
) nex  M7%  124%  118%

0% —

6.4% 6.3%

5.6%

Q1FY24 Q2FY24Q3FY24Q4FY24 Q1FY25 Q2FY25Q3FY25Q4FY25

N e o e e e e e e = - - - - - — - ——
- e = = = e = e e = e e e e e e e e e e e e e e E e e R e mm e e e E e e e e e e e e e e —

\ QIFY24 Q2FY24 Q3FY24 Q4FY24 QIFY25 Q2FY25 Q3FY25 Q4FY25 QTFY24 Q2FY24 Q3FY24 Q4FY24 QIFY25 Q2FY25 Q3FY25 Q4FY25 )

s ~ 4

JUBIIANT Note: PAT* Margin is before exceptional item(if any) &Domino’s pPopPeves :ﬁ"éﬁ& DUNKIN'
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India Segment - Q4FY’25

Revenue and Store Growth

Revenue: Rs. 15,872 mn(+19.1% yoy)

+56 gross new stores added qoq

% Domino’s growth came in at 18.8 %
* Registered strong order growth at 24.6%
+ Domino’s LFL was 12.1% led by Domino’s
Delivery LFL at 21.9%
% Networkin Indiais now 2,304 stores strong
«  Network addition was led by Domino’s (+52
gross new stores)
+  Withentryin 9 new cities, Domino’s is now

presentin 475 cities

Profit and Margin

EBITDA: 3,056 mn(+19.7% yoy); 19.3% Margin
PAT bei*: 495 mn(+31.5% yoy); 3.1% Margin

X/
£ %4

While Gross Margin came in at 74.5%(-210 bps
yoy); EBITDA(Pre-Ind-AS-116) Margin at 11.8%
was up by 83 bps yoy

X/
£ %4

in strong order growth and share gains

X/
£ %4

cycle; Future CAPEX to be largely store and
technology led

X3

%

X3

hS

Enhanced value offerings for consumer resulting

X3

hS

Business is coming-off a high commissary CAPEX

X/
X4

*,

==

Key Highlights (Domino’s)

Launched a new Food Innovation: Big Big

Pizza; and Tech-innovation - ELATE PoS

Launched a new value innovation along with a

new form factor through Big Big Pizza

Launched India’s first Android based Point-of-

sale system - Elate

MAU (App) at 13.1 million increased 17.0% yoy and
App Installs at 10.9 million grew by 16.0% yoy

Loyalty membership base is now 33.7 mn

W Note: The above figures are derived from standalone financial statement for the quarter ending March 31, 2025

JUBIIANT  + The Profit After Tax is before exceptional item
FooDWORKS

=====================



Domino’s India Channel Mix and Delivery Growth

Delivery Channel Mix Continues to Grow

71.4%

72.9%

Delivery

20 69.9% i _
67.9% s : e Delivery channel revenue up by 27.1%
O, 1
64.3% 65.5% 0 !
I I . e The strong delivery growth was order led (+33.5%)

QIFY24 Q2FY24 Q3FY24 Q4FY24 QI1FY25 Q2FY25 Q3FY25 Q4FY25 ! e

Delivery Growth Trends(In Revenue Terms) i
29.7% . o
27.1% o Dine-inchannel revenue was flat compared to
i last year
8.4% 7.9% i
QIFY24 Q2FY24 Q3FY24 Q4FY24 QIFY25 Q2FY25 Q3FY25 Q4FY25 i
W Note: All growth figures are vs. prior year

IUBILANT Dine-in channel refers to combined channel output for Dine-in, Takeaway and Drive-N-Pick;
FoopWORKS

& Domino’s



Launched new Big Big Pizza - one pizza, 6 mouth-watering flavors! .

<§> Domino’s

OFFER PRICE
VEG NON-VEG

21394 21994

799 899

W

[ UBIIANT
FooDWORKS

Link to Campaign TVC & Domino’s



https://www.youtube.com/watch?v=Mngmbt9K90g

Launched ELATE: India’s first Android-based Point-of-sale System

Order Status Display

Preparing

In the oven...

Ready!

(5 Create Order

—
T &
&=y
(Focmmerie | tasortns et
Blazing Onion & Parimavera
Red Paprika Gourmet Pizza
All Pizzas
®
AcharDopyazs | AlFunotCoumer
c]
comnCheese
ChessonTomata G20 Ches
®
oue hecse
Margherita H s

(@ Order on Hold

Change View ~
() ] w @
Sides Combo Desserts v
® @
Fiery Sausage & Sausage Chicken
Famhouse
e Paprika Gourmet Pizza
® @
Siprees Sovemet Chicken Dominator  Chicken Fiesta
® @
o »
Margherita Paratha Pizza ‘Gourmet Pizza
® @
Peppy Paneer Chicken Maximus  Chicken Salami

Gourmet Pizza

Chicken Golden
Delight

Chicken Pepperoni

Chicken Sausage

[ Ready Orders

TemeLapsed 10:15  Manu?

Diein | Defivery

1 x Farmhouse
Regular | New Hand Tossed

Camyost  0DC

26w v

1 x Papper BBQ Chicken 5w v
Reguiar | New Hand Tossed
= 1 Garlc Bread 09w
@ Remove al em
= Grand Total (With Taxes): ¥616-723  ~ |
- 05

Crafted to EM]/]Owelr

=(F1) | 9orders

05:40 ago
Dinein | Mukesh Kumar

Med / NHT
Veg Extravaganza

Med/CB
Chicken Dominator

Veg Parcel

Taco Mexicana Non Veg

JUBIIANT
FooDWoORKS

elate

Next Gen POS Ecosystem

YOUR ORDER: 2 PIZZAS
[®) Peppy Paneer

[4] Indi Tandoori
Chicken

Discount

Taxes and Charges

Order Value

Regular | Cheese Burst

Medium | New Hand Tossed

Kitchen Display System

Ram Naresh, Suresh, Neetu Kumari

04:10
16 bt

Dinein | Mukesh Kumar

o
Med / NHT
Veg Extravaganza

Reg / Fresh Pan Pizza
PM - Non Veg Loaded

Veg Parcel

Taco Mexicana Non Veg

17 03:00 ago

Dinein | Mukesh Kumar
[ Use less tomato sauce

Med / NHT

Veg Extravaganza

Med/CB
Chicken Dominator

Veg Parcel

Taco Mexicana Non Veg

Manu Pratap Singh | Logout (key)

18 02:22 ago

Dinein | Mukesh Kumar

Med / NHT

Veg Extravaganza
+ Paneer + Red Paprika
S Onion to Black Olive

& Use less tomato sauce

Med/ CB

Chicken Dominator
+ Red Paprika

Veg Parcel

Taco Mexicana Non Veg

Previous Orders

Customer Facing Screen

x1 ¥259.00

x1 ¥259.00

-%202.00 8%
¥85.95

¥629.00

7T @

SCAN TO PAY ¥1,456.55

BHINy LIF»

PAYTM e

W

[ UBIIANT
FooDWORKS
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International Segment - Q4FY’25 and FY’25

e e Q e
(<3 S -+ DE) I

+ +
Turkey, Azerbaijan and Georgia TIT SriLanka
Particulars in Rs. million Q4FY’25 FY’25 Particulars in Rs. million Q4FY’25 FY’25
System Sales 7,643 30,713
Revenue 230 810
LFL (Domino’s) 0.9%(LY: 18.0%) 0.4%(LY: 29.2%)
% Growth 71.7% 45.6%
LFL (COFFY) -5.0%(LY: 15.7%) 1.2%(LY: 16.1%)
4,802 19,064
Revenue Bangladesh -
EBITDA 883 4,159 ) _ .
Particulars in Rs. million Q4FY’25 FY’25
EBITDA Margin 18.4% 21.8%
Revenue 162 625
PAT 231 1,254
% Growth 28.2% 25.3%
PAT Margin 4.8% 6.6%
W Note: DPEU numbers are Post-IAS-29 and for continuing operations; TRY:INR currency conversion is as on March 31, 2025

/UBILANT All growth comparators are YoY unless otherwise specified
FoobWoRKs

& Domino’s COFFY



Brand-wise
Highlights

Dominos
Popeyes
COFFY

Other Emerging Brands
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Domino’s : JFL Group ~ World #1 Pizza Company : One of the Largest Emerging Market Franchisee

Under-penetrated, high- Self-delivery and Own-app
potential markets Infrastructure

Culture of Hustle Growth investments ahead of
(Highest throughput per store) the curve

Strong Value Equation through

Full Territorial Rights . .
unique Commissary model

/8\
&8
Maniacal focus on Operational Local Know-how developed over
Execution decades

W

UBIIANT  Note: Map is not drawn to scale and is for illustration purpose only & Domino’s
IF W P
OODWORKS



Domino’s India Network is now 2,179 stores strong serving consumers across 475 cities

Store Count

184 net store addition in last one year
» 2,179

2,139

2,079

2,029

1,995

1,928

1,888

1,838 I

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

City Coverage

Entered 54 new cities in last one year
» 475

466
447
427
421
407
] I397 I

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

W

/ UBIIANT
FooDWORKS
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Domino’s International Network Growth

Turkey Azerbaijan and Georgia | ¢ B

Store Count

43 net store addition in last one year

> 763

755
, 730
720 e
707
691 691 I

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

Franchise %

g0y 89.5% 896% 899%  gogy
88.7% ' -

88.1% 88.1%

Q1FY24 Q2FY24 Q3FY24 Q4FY24 QIFY25 Q2FY25 Q3FY25 Q4FY25

> 89
87
85
80
78
76
73
70

Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

Sri Lanka and Bangladesh 1 E -

Store Count

11 net store addition in last one year

W

/ UBIIANT
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Domino’s Digital Metrics Trend

——

App Installs
(million)
1.7
10.0 10.6 10.3 10.9 10.9
i 9.1 9.4 [ T

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

(million)

1.14
0.64 0.66 0.53 0.76 0.63 0.56 0.88

— T T T1—T1 1 |

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

Monthly Active Users

(million)

121 12.8 13.7 13.1
11.2 : T

10.3 108 10.5 R

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

(million)

4.4

Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

Domino’s India Loyalty Membership

(cumulative)

(million)

33.7
30.8

27.8//
24.9

23.1 ]

215 R
19.5 ]

16.8
/

Q1FY24 Q2FY24Q3FY24Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25

W
JUBIIANT
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pPoOPeYes

FAMOUS LOUISIANA CHICKEN

Popeyes

¥ T&C apply. Creative visualization. Actual product and quantity may vary.



Popeyes’ 61restaurants now serving consumers across 23 cities in India E 26

v

Because everything’s
, better with extra C

-

/
: ._VE:uAr.pu.c,g.” d Wt

g ‘ VR 61
1 54
S : ' 50
i e )
Y | d Wraps 42
A around your taste buds.
nistle Pog,, capital Crun, S ] kS TN

(ﬂ‘f S‘:\mpﬂp% (o‘sl‘gnamre Chic""en 5 RS ; _’M " s 32
L 'y N 22

! ‘ x > 2 17

; Twice the crunch, 2 12 13

double the fun./ , - s I I

Q1FY23 Q2FY23 Q3FY23 Q4FY23 Q1FY24 Q2FY24 Q3FY24 Q4FY24 QTFY25 Q2FY25 Q3FY25 Q4FY25

Cajun Double Crunch

7/
JUBIIANT popeves
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COFFY

COFFY

Tek Fiyath Kahve Noktasi

Kaliteli Kahveyi Uygun Fiyata ic!

p——
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COFFY is now serving consumers through its 160 café’s across 36 cities in Turkey!

152
116
105
97
89
59
51
35
29 I

Q1FY23 Q2FY23 Q3FY23 Q4FY23 Q1FY24 Q2FY24 Q3FY24 Q4FY24 QTFY25 Q2FY25 Q3FY25 Q4FY25

SEVDIKLERINiZLE BiRLIKTE

SAGLIK, MUTLULUK VE HUZUR DOLU
BiR BAYRAM DILERIZz!

160

COFFY APPTE
5 CEKIRDEK = 1KAHVE

IIITi;’ e

W
JUBIIANT COFFY
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POPEeYes

Tlavers

at your fingertips

Statement of Profit and Loss

W/
Froanons




Quarterly Statement of Profit and Loss

Consolidated Profit and Loss Metrics Standalone
Q4 FY25 Q4 FY24 Growth % Particulars in INR mn Q4 FY25 Q4 FY24 Growth %
21,032 15,738 33.6% Revenue from operations 15,872 13,323 19.1%
107 203 -47.5% Other Income 66 76 -13.1%
21,139 15,941 32.6% Total Income 15,937 13,399 18.9%
5,976 3,673 62.7% Raw Material and Beverage Cost 4,044 313 29.9%
15,056 12,065 24.8% Gross Profit 11,828 10,210 15.8%
71.6% 76.7% Margins 74.5% 76.6%
3,738 2,869 30.3% Personnel Expenses 2,727 2,370 15.1%
7,432 6,082 22.2% Manufacturing and Other Expenses 6,044 5,286 14.3%
3,886 3,113 24.8% Op. EBITDA 3,056 2,553 19.7%
18.5%% 19.8% Margins 19.3% 19.2%
1,166 1,142 2.2% Interest Cost 667 609 9.5%
2,137 1,689 26.6% Depreciation 1,777 1,51 17.6%
6 62 n.a Share of Profit/(Loss) in Associate 0 0 n.a
695 549 26.7% PBT bei* 677 508 33.2%
3.3% 3.5% Margins 4.3% 3.8%
0 -1,702 n.a Exceptional Item 0 120 n.a
695 2,250 -69.1% PBT 677 388 74.4%
3.3% 14.3% Margins 4.3% 2.9%
194 161 20.5% Tax 182 132 38.3%
501 388 29.3% PAT bei* 495 376 31.5%
24% 2.5% Margins 3.7% 2.8%
501 2,089 -76.0% PAT 495 256 93.0%
24% 13.3% Margins 3.7% 1.9%
JUBHANT Note: 1. DP Eurasia line by line consolidation is w.e.f. 1t February, 2024 and hence figures aren't strictly comparable for consolidated financials  ¢® pomino's POPEYes ) ;'%SFSN DUNKIN'
*before exceptional item

FooDWORKS




Full Year Statement of Profit and Loss

[ UBIIANT
FooDWORKS

Consolidated Profit and Loss Metrics Standalone
FY25 FY24 Growth % Particulars in INR mn FY25 FY24 Growth %
81,417 56,551 44.0% Revenue from operations 61,047 53,418 14.3%
753 409 84.3% Other Income 371 275 35.1%
82,171 56,960 44.3% Total Income 61,418 53,693 14.4%
22,678 13,411 69.1% Raw Material and Beverage Cost 15,015 12,591 19.3%
58,739 43,140 36.2% Gross Profit 46,032 40,827 12.7%
72.1% 76.3% Margins 75.4% 76.428
14,104 10,588 33.2% Personnel Expenses 10,779 9,914 8.7%
28,913 21,107 37.0% Manufacturing and Other Expenses 23,445 19,962 17.4%
15,722 11,445 37.4% Op. EBITDA 11,807 10,951 7.8%
19.3% 20.2% Margins 19.3% 20.5%
5,226 2,878 81.6% Interest Cost 2,609 2,239 16.5%
8,065 5,980 34.9% Depreciation 6,724 5,684 18.3%
-46 159 n.a Share of Profit/(Loss) in Associate 0 0 n.a
3,139 3,156 -0.5% PBT bei* 2,846 3,303 -13.9%
3.9% 5.6% Margins 4L.7% 6.2%
45 -1,702 n.a Exceptional Item 248 120 n.a
3,094 4,857 -36.3% PBT 2,598 3,183 -18.4%
3.8% 8.6% Margins 4.3% 6.0%
774 850 -8.9% Tax 658 844 -22.1%
2,330 2,306 1.0% PAT bei* 2,154 2,459 -12.4%
2.9% 4.1 Margins 3.6% 4.6%
2,321 4,008 -42.1% PAT 1,941 2,339 -17.0%
2.9% 7.1 Margins 32% 4.424
Note: 1. DP Eurasia line by line consolidation is w.e.f. 15t February, 2024 and hence figures aren't strictly comparable for consolidated financials 49 pomino's COFFY ) ;ﬁ%ﬁESN DUNKIN'

*before exceptional item
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Business Outlook and Network Addition Guidance

Business Outlook
Network Addition India Turkey
O Drive value and acquire new customers Guidance
O Innovate on the portfolio at both ends i.e. value and premium end and
expand share of occasions
4 Domino's 250 30
O Continuously improve service through technology and operationally
O Optimize costs of operations and drive higher productivity
. . . COFFY - 50
O Reduce drag of emerging business units
O Business is coming-off a high CAPEX cycle; Future CAPEX to be largely
POPEV! 30 -
store and technology-led opeves
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Update on our Sustainability Agenda ‘Jubilant for All’

Responsible Sourcing Baking Goodness

No Antibiotics

) boxes and lid-less
Ever milestone

dine-in boxes

certified under GFSI for
Dominos

QAS chicken, oregano, chiliand
20 tomato paste

- i : . . o
s mesmenn NG e
» ,«ﬂ guidance ! sourcing i oreservatives, colorsand ! & mozzarella cheese
l flavors for Domino’s !
i N\~ 7,/ 100% farmtraceability for 96% food ingredients i 100% recyclable pizza

Emissions, Energy and Waste Management

, Largest Own-Delivery
2@ - .
36k/]:> of Medical health care EV Fleet in India E||m|nateq single
workforce are EV: 56% in Domino’s and use plastic
women

100% in Popeyes

access to 469,000 people |

' ~ ~53% of electricity :
K“H, q , IL%Z?:tivz,sngeﬂtS - "3 Training and veterinary demand at E)o—proces&_ng .
( mo al under J-FARM ey SUPPOrtto 14,000+ farmers commissaries met by tg;?;’_%%‘;kmg Oil
' renewable energy
W |
JUBIANT @ Dominos popeves [NIHAR & <cin DUNKIN'
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About Us

Jubilant FoodWorks Limited (JFL Group/Group), incorporated in 1995, ranks among the leading emerging markets’ food-tech companies. Its Group network comprises 3,316 stores
across six markets - India, Turkey, Bangladesh, Sri Lanka, Azerbaijan and Georgia. The Group has a strong Portfolio of Brands in emerging markets with franchise rights for three global

brands - Domino’s, Popeyes and Dunkin’ - and two own-brands, Hong’s Kitchen, an Indo-Chinese QSR brand in India, and a CAFE brand - COFFY in Turkey.
Note: The store count for the Group is as on March 31, 2025

Website:

www.jubilantfoodworks.com

For further information please contact:
Suman Hegde / Lakshya Sharma

E-mail: suman.hegde@jublfood.com; lakshya.sharma@jublfood.com

Note: 1. All financial data in this presentation are derived from audited consolidated and standalone IND-AS financial statements for continuing operations until specified otherwise
2. Due to rounding-off, the financial figures may not recalculate exactly

3. All growth comparisons are vs. prior year and all network addition pertains to net stores added during the specified period unless specified otherwise
4. Consolidation of accounts of DP Eurasia with JFL was effective February 1, 2024. Prior period numbers are not comparable

5. TRY:INRis as per currency conversion on March 31, 2025. Turkey financials are reported as per IAS 29 - Hyperinflation adjusted accounting

6. The growth % for Bangladesh and Sri Lanka is computed on constant currency basis as per the average FXrate for Jan-Mar 2025.

Disclaimer

Certain statements in this presentation may be forward-looking statements. Such forward-looking statements are subject to certain risks and uncertainties like government actions, local political or economic developments,

technological risks, and many other factors that could cause our actual results to differ materially from those contemplated by the relevant forward-looking statements. JFL will not be in any way responsible for any action taken based on
such statements and undertakes no obligation to publicly update these forward-looking statements to reflect subsequent events or circumstances

W :
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http://www.jubilantfoodworks.com/

