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Nestlé India chief drives tech-led reboot
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Nestlé India’s new chairman wants to leverage tech to improve end-to-end efficiency, and not just in the company’s factories, supply chain or sales
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aster, more flexible and
more focused.” That’'swhat
Nestlé India chairman and
managing director (MD)
Manish Tiwary wants the
packaged foods company to

become.

Less than a year at the company,
the former Amazon India country
manager and Unilever executive
planstoachieve these goalsby mak-
ing the company more tech-ready
across operations, improving its
reach in the urban and rural mar-
kets, and using micro-markets to
step up innovation and premium
launches. Tiwary wantsto leverage
technology to improve efficiency
end-to-end, not just in factories,
supply chain or sales, and to invest

savingsin its brands.

“There are three focus areas
there—strengthening our core
brands—legacyisgood, but we need

assuming therole.

erage solutions.

sisin 2015.

pany.

Nestlé Professional is the com-
pany's business-to-business arm
that providesbranded food and bev-

Tiwary joined Nestlé India on 1
February 2025 asmanaging direct-
or-designate. He assumed therole of
chairman and MD effective 1 August
2025, taking over from Suresh Nara-
yanan, who was brought in during
the peak of the company’s Maggi cri-

Tiwaryisthefirst outsidertolead
the India business of the Swiss com-

Tiwary wants to use technology to
not only sell more but to also moni-

to keep on further building on it.
Second is the premiumization part
of it. Third is, how do we build up
Purina (pet food), Nespresso, and the
Nestlé Professional business? These
are very new businesses which we
are building. We need money for
thatand that'swhere that whole dig-
itization piece comes in,” Tiwary
said in his first interview after

feedback.

torthe market better through social
listening, search data and real-time

“Technology is something which
will helpusdobetter.I'mjust trying
to make sure the payback periods
are so efficient that it works well. I
also want to enhance execution

Nestlé India chairman and managing director Manish Tiwary.

using technology,” he said.

Nestlé operates nine factories in
India and is digitizing most of their
production lines.

“We have to figure out how to
make a short production run cost-
effective because... the consumer
will not pay for an inefficiency on

said.

Theplanistoremove
inefficiencies.

“Iwanttopassitonto
the consumer, because
ultimately, ifyou have to
address the rural popu-
lation—the (low) price
point packs become
veryimportant. Toget it
to that with the margin
expectations of my
shareholders you have
to cut,” Tiwary said.

For Tiwary, theruleis
simple: sharp marketers

our side. We are digitizing most of
our production lines; we are putting
intechnology. IfI can reduce wast-
age from one in a million packs to
one in 2 million, that’s not cost cut-
ting, that’s cost optimization,” he

along with awesome feet on the
streets—all backed by technology.

Analysts earlier said that under
Tiwary, Nestlé is sharpening its
focuson execution, digital accelera-
tion and innovation speed.

RAND
EXIBLE

TIWARY wants
to boost Nestlé
India's reachin the
urban and rural

dated 16 October.

markets products for infants,
cereals, curd, noodles,
HE wants to use coffee and pet food in
micro-markets to India. Mageiis the |
step up the firm's ndia. Maggl s the larg-

innovation and
premium launches

markets for the company.

“His background in FMCG and
tech-led retail is expected to
strengthen consumer engagement,
improve affordability and enhance
agility across categories... Focus
remains on driving penetration
through affordable packs and
deeper rural reach,”
Manoj Menon of ICICI
Securities said in a note

Nestlé sells choco-
lates, milk, ketchup,
cooking aids, nutrition

est packaged noodle
brand in India. The
country is the second-
largest market foritsKit-
Kat chocolate. Indiaisalso one of the
very fast-growing coffee (Nescafe)

In 2023, the packaged foods
maker said it would invest 34,200
crore by 2025 to expand the manu-

facturing capacity ofitsnoodles, cof-
fee and chocolates portfolio. This
includes roughly X900 crore in an
upcoming factory (its 10th) in Odi-
sha to make prepared dishes and
cooking aids.

Nestlé India set up its first manu-
facturing facility at Moga in Punjab
in 1961. It competes with ITC Ltd
and Britannia Industries Ltd in
India.

“For the last two financial years
we have been putting capex of close
t032,000 croreannually. There’sa
lot of capacity expansion happening
in Sanand (plant) for noodles and
confectionery; we will need more
lines,” he said.

The company will invest in new
production lines, given the kind of
growth rates after goods and servi-
ces tax rates were rationalized, he
added. Tiwary wantsto trim the time
taken for new launches, amove fol-
lowed by rival Hindustan Unilever
Ltdin India.

For an extended version of this
story, go to livemint.com.

Makino India celebrates 30 years

of excellence an
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akino India’s three-
decade journey
reflects the transfor-

mation of Indian manufactur-
ing—from amarket forimport-
ed solutions to a contributor
towardsglobal engi-
neering pro-
grammes.
Established as a

Dignitaries at the 30-year anniversary celebration of Makino India

supported by OEMs like Tata
Motors, Mahindra & Mahindra,
Royal Enfield, Suzuki and lead-
ing tier-1 city players.
Meanwhile, the aerospace, EV,
semiconductor, die-mould and
medical segments
are rising growth
engines as India
transitions to high-

liaison office in1995 B d value, export-grade
and formally opera- ra n manufacturing.

tional for 30 years, Stu d |O “Indiarepresents
the company today a pivotal market
records $110 million within Makino’s

in annual revenue;
has installed over
8,000 machines
nationwide; and maintains the
local production of machines,
precision turnkey systems and
integrating automation. With
a600-machineannual produc-
tion capacity and acommand-
ing market share in high-pre-
cision machining categories,
Makino now powers India’s
shift towards advanced
manufacturing.

The automotive section
remains its largest segment,

MAKINO
INDIA

worldwide strate-
gy,” says Miyazaki
Shotaro, president,
Makino Milling Machine Co.
Ltd., highlighting the installed
base built over three decades.

Makino’s India footprint
extends beyond machines. Its
Bengaluru Whitefield campus,
new Coimbatore production
facility and technology centres
in Delhi, Pune, Chennai and
Coimbatore serve as engineer-
ing and automation problem-
solving hubs for factories
adopting precision machining

and automation. “Makino India
has evolved into an applica-
tions and engineering centre
contributing to global pro-
grammes and digital manufac-
turing development, reinforc-
ing India’s strategic impor-
tance,” notes Raghava Badhya
TV, president, Makino India
Pvt Ltd.

India has steadily moved
from a customer market to a
knowledge centre within
Makino’s global value chain.
“India is not merely a sales
market—itisaninnovationand
engineering hub shaping
future competitiveness,” adds
Neo Eng Chong, president &
CEO, Makino Asia Pte Ltd.

With over 1,000 youth
trained through Makino's tech-
nical training centres, over
50% employee retention for
over a decade, and growing
digital-led capability, Makino
India’s 30-year milestone sig-
nals a stronger role in global
engineering.
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SPECIAL WINDOW FOR RE-LODGEMENT OF

TRANSFER REQUESTS OF PHYSCIAL SHARES

In accordance with the SEBI circular no. SEBI/HO/MIRSD/MIRSD-PoD/P/CIR/2025/97
dated July 2, 2025, all shareholders are hereby informed that a special window has been
opened for re-lodgement of transfer deeds as detailed below:-

Tenure for re-lodgement

From: July 7, 2025 | To: January 6, 2026

requests?

Who can re-lodge the transfer|Shareholders whose transfer deeds were lodged
prior to the deadline of April 01, 2019 and
rejected/returned/not attended to due to deficiency
inthe documents/process/or otherwise.

transfer requests

Process for re-lodgement of [Shareholders are required to submit original
transfer documents, along with corrected or missing
information to Company's RTA, MUFG Intime India
Pvt. Ltd. (Formerly Link Intime India Pvt. Ltd.)

Postal Address | Noble Heights, 1st Floor, Plot

No. NH 2, LSC, C-1 Block, Near|
Savitri Market, Janakpuri, New
Delhi-110058

Helpline No.

+91 1149411000

Forany queries| Raise a service request at

https://web.in.mpms.mufg.com/
helpdesk/service Request.html
or send an email at

investor@jublfood.com

Date: 10.12.2025
Place: Noida

The shares that are re-lodged for transfer shall be issued only in dematerialized Form.

For Jubilant FoodWorks Limited
Sd/-

(Mona Aggarwal)

Company Secretary

S. E. RAILWAY - TENDER

DRM/ENGG, South Eastern Railway,
Chakradharpur acting for & on behalf of
the President of India invites E-Tender
against Open Tender. Manual Offers are
not allowed against this tender, and any
such manual offer received shall be
ignored. Tender Notice No.: CKP-WEST-
25-26-34, Date: 09.12.2025. Name of
work: Construction additional floor at
New El Building to accommodate Train
Management System (TMS) at
Jharsuguda. Tender Value: %
1,41,71,954.78. EMD: X 2,20,900. Cost
of Tender form: ¥ 0. Date of Opening:
02.01.2026. The tender can be viewed
at website http://www.ireps.gov.in. The
tenderer/ bidders must have class-IIl
Digital Signature Certificate & must be
registered under on IREPS Portal. Only
registered tenderer/bidder can participate
on e-tendering. All relevant paper must
be uploaded at the time of participating
in e-tendering. Note: e-Tender Forms
shall be issued free of cost to all tenderers.
(Authority— Railway Board's letter no.
2020/CE-I/CT/3E/GCC/Policy dtd.
16.07.2020). (PR-937)

EASTERN RAILWAY
E-Tender Notice No. ELD-300-WC-
24-2025-26, dated 02.12.2025.
E-tender is invited by the Sr.
Divisional Electrical Engineer/TRD,
Eastern Railway, Sealdah, Control
Building, 1st floor, DRM office, Kaiser
Street, Kolkata-700014 for the
following work. Tender No. : ELD-
300-WC-24-2025-26. Name of Work:
25 KV OHE and allied Electrical
works In connection with Provision of
Retro-Reflective type location number
plates over Sealdah Division. Tender
Value: Rs. 2,21,80,222/-. Earnest
Money: Rs. 2,60,800/-. Cost of
tender dc : Nil. Cc

period : 12 months from the date of
issue of Letter of Acceptance. Date of
closing: 29.12.2025 at 15.00 hrs.
Details of
corrigendum issued from time to time
are available at website www.ireps.
gov.in (SDAH-294/2025-26)

Tender Notices are also avallable at Website

www.er indianrailways.gov.in / www.ireps.gov.in

tender notice and

Follow us at : Ed@EasternRailway
) Qeasternrailwayheadquarter

E-TENDER NOTICE

New Okhla Industrial Development Authority

m‘aa Administrative Building, Sector-6, Noida, (U.P.)

Website: www.noidaauthorityonline.in

A) Re-Tender Work:

E-Tenders are invited from eligible contractors/firm for the
following jobs against which bids can be uploaded and
same shall be opened/downloaded as per schedule
mentioned. The details and conditions of all tenders are
available on Noida Authority's official Website:
www.noidaauthorityonline.in & https://etender.up.nic.in.
Please ensure to see these websites for any changes/
amendments & corrigendum etc.

S. | Job No. Name of the Work Tender
No. Amount
(Rs. Lacs)
1. |11/DGM/ M/o Road (Theme Painting 126.10
SM(WC-4)/ |of Sector-62, Underpass),
ET/2025-26 |Noida
2. |11/DGM/ Strengthening of Road 443.36
SM(WC-10)/| (Improvement of Crossing &
ET/2025-26 | T-Point at Sector-152,153,154
155, 156, 157 & 159), Noida

18.12.2025at11:00 AM.

CLEAN, GREEN, SAFE & SECURE NOIDA

The above tenders can be uploaded by dated 17.12.2025 upto 5:00
PM. Pre-qualification shall be opened/downloaded on dated

Dy. General Manager (Civil)
Noida
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Chairman & Managing Director
Orient Craft Limited

The recent 50% U.S. tariff on

Indian exports under the Trump
administration has hit sectors like
textiles and apparel hard. Mr.
Dhingra, how is Orient Craft planning
to navigate these trade barriers and

maintain competitiveness?

We anticipated shifts in the

U.S. market and implemented
diversification well before tariffs.
Strengthening ties with UK and Europe
reduced U.S. dependency from 84%
to 14%, safeguarding revenue &
opening new markets. Additionally,
we expanded our domestic footprint,
unlocking growth potential within

India’s rapidly evolving fashion sector.

Women form the backbone of your
workforce, and you actively employ
persons with disabilities—something
many in this industry hesitate to do.

Mr. Dhingra, how do these inclusive

dun&bradstreet

practices contribute to both social

impact and business success?

We employ many women and persons
with disabilities—segments often
overlooked. Our commitment to equal
opportunities fosters inclusive growth.
By creating a safe environment and
offering skill programs, we built a
loyal, skilled workforce. This improved
well-being, reduced attrition, and
boosted efficiency. Recognizing
migrant hardships, in 2016 we
relocated production closer to their
homes, establishing a world class
facility in Ranchi, Jharkhand.

Orient Craft has been recognized as a
pioneer in sustainable manufacturing.
Could you share how your green
initiatives are shaping the future of

apparel exports in India?

At Orient Craft, sustainability

is the cornerstone of garment
manufacturing. We lead in eco-
friendly practices, embedding energy
efficiency, water conservation, and
waste reduction. Our initiatives go
beyond compliance, preserving
resources and inspiring greener
industry practices. By investing in
sustainable technologies, renewable
energy, and circular processes, we
aim to shape a future where fashion
and environmental stewardship align,
ensuring growth without harming the

planet.

With the launch of O.C. Sweaters
LLP and Orient Craft Fashion

For more information on Dun & Bradstreet India’s Top 500-Value Creators 2025
. Contact: 022 4941 6666 | Email: india@dnb.com

ADVERTISEMENT

b . Experts’ View

l_l-i.f.m; [\_Rm—cni‘-u [

JC

ORIENT CRATFT

Industries Ltd, how will technology
and automation strengthen your

competitiveness?

Our ventures integrate advanced
technology and automation across
pattern making, grading, cutting,
sewing, and finishing. This ensures
precision, scalability, and efficiency.
Leveraging automation, we deliver
faster and respond quickly to
market demands. Technology
maintains consistent quality,
optimizes resources, and reduces
waste—enhancing satisfaction and

competitiveness.

Fashion cycles are getting shorter and
trends change rapidly.

Mr. Dhingra, how does Orient Craft
leverage technology and design
capabilities to stay ahead of global

fashion trends?

We combine cutting-edge machinery
with data-driven operations to
respond swiftly to trends. Our high-
fashion capabilities and automation
enable superior quality and agility,
aligning with clients’ time-sensitive
needs. Design teams collaborate

with global brands to anticipate
trends, positioning Orient Craft as an
innovation-driven leader committed to

sustainable growth and excellence.
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