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Jubilant FoodWorks Limited 

Financial Highlights 
 

 

Note: 1. Figures have been rounded off for purpose of reporting. 
          2. Financial discussion throughout this release is based on standalone reporting.  
         3. The Company has accounted for Rs 9.2 million as exceptional item as expenses for operationalising the           
             Dunkin’ Donuts business 

a   

 

 
 

Jubilant FoodWorks Limited (JFL), India’s largest and fastest growing Food Service 
Company, reported its financial results for the quarter ended 30 September, 2011. 
 
 

Operating Highlights  
• Domino’s Pizza  

o New store openings:  
 19 new stores opened in Q2 FY2012; Total Stores as on 30 September 2011 

at 411; was 339 as on 30 September 2010 
 

o Store growth 
 System sales growth in Q2 FY2012 at 47.1% and H1 FY 2012 at 53.0%  
 Same store sales (SSS) growth in Q2 FY2012 at 26.7%; SSS growth in H1 

FY2012 at  31.4% ;  
 

o City/Town coverage 
 Present in 96 cities as on 30 September 2011, up from 79 as on 30 

September 2010 
 Successfully launched operations in Sri Lanka in August 2011 by opening 

the   first store in Colombo 
 

o New marketing initiatives:  
 Successful launch of innovative cold sweet treat ‘Butterscotch Mousse 

Cake’. With this Domino’s now has a hot and a cold dessert in its menu. 
 Re-launch of new Pasta Italiano. 

B - 214, Phase II, District Gautam Budh Nagar, Noida - 201 305, Uttar Pradesh, India 

 Immediate release Noida, November 03, 2011 

Q2 FY2012 Total Income at Rs. 2,403.8 million, up by 47.1% 
EBITDA at Rs. 436.2 million, up by 46.8%  
Net Profit after tax at Rs. 236.7 million, up by 28.4% 
 
Total Income at Rs. 4,573.0 million, up by 53.0% 
EBITDA at Rs. 856.7 million, up by 56.1%  
Net Profit after tax at Rs. 468.4 million, up by 38.9% 

HI FY2012 
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• Dunkin’ Donuts 
 

o At present, JFL is progressing well with laying the foundation for Dunkin’ 
Donuts launch in India, which is expected in the first half of the calendar year 
2012. The initial focus of store roll out will be on metros, with a phased  target of  
80-100 stores in the span of 5 years 
 

o JFL is in advanced stages of several key areas such as: 
 Menu designing which is being executed across three main categories 

namely, donuts, coffee & other beverages and all day part food options 
 JFL is working along with Dunkin’ Donuts international team to combine 

its global quality standards and expertise with JFL’s strong 
understanding and know-how for the Indian food service industry, to 
develop items which are suitable to the Indian taste buds 

 Other areas of focus include, vendor and supply chain management, 
equipment requirement, brand management and human resource 
planning for Dunkin’ Donuts in India 

 
 
Commenting on the performance for Q2 FY2012, Mr. Shyam S. Bhartia, Chairman and 
Mr. Hari S. Bhartia, Co-Chairman, Jubilant FoodWorks Limited said, “We are pleased to 
announce that the second quarter has brought another set of positive results for JFL, where we 
have, in a scenario of rising food inflation and cost pressures, successfully driven growth given 
our scale and prudent measures of cost containment.   Our progress this quarter is a continuation 
of the trends we have seen over the last several quarters. Domino’s Pizza as a brand continues to 
gain traction and we have expanded our network by opening 19 new stores during Q2FY12.  We 
are confident that our investment in innovation and focus on new product development, is 
generating a wave of great products that positions us well to deliver on our growth agenda. 
Moreover, our plans to launch Dunkin’ Donuts are progressing well and we are currently 
focused on building a robust foundation for the brand. Going ahead, we are confident that JFL is 
on the right strategic course to deliver continued growth and superior shareholder returns for this 
fiscal and beyond.” 
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Commenting on the performance for Q2 FY2012, Mr. Ajay Kaul, CEO, Jubilant 
FoodWorks Limited said, “I am pleased to announce that our business has experienced strong 
sales growth in the period, primarily driven by sustained market share gains on account of an 
enhanced store network along with our new product launches. We are encouraged with the 
response received from our customers for our new launches and continue to expand Domino’s 
Pizza stores as per our plans.  
Our concerted strategy for making steady progress has yielded positive results and we believe the 
opportunities in the future are extremely promising.  
Moreover, we are delighted by our recent entry into Sri Lanka, which has been a great experience 
and opportunity for JFL to utilize its expertise and consumer knowledge to introduce the iconic 
Domino’s Pizza brand to more people in the region.  
With brands like Dunkin’ Donuts added to our portfolio, JFL is well positioned to capitalize on 
market opportunities and report further growth.”  
 
Result details  
 

Total Income  

 

Growth in Income from sales of 47.2% mainly driven by - 
• Increase in number of Domino’s Pizza’s stores in existing cities as well as launch of 

new stores in cities such as Dhanbad, Asansol & Ajmer. 
• Same store growth of 26.7% was on account of increase in level of operations and 

increased number of orders 
 
Expenditure  

 

Particulars (Rs. mn) Q2 
FY2012 

Q2 
FY2011 

Growth 
(%) 

H1 
FY2012 

H1 
FY2011 

Growth 
(%) 

Income from Sales  2,403.2 1,633.0 47.2% 4,571.8 2,988.1 53.0% 

Other Income 0.6 0.8 (24.9)% 1.1 1.2 (8.0)% 

Total Income 2,403.8 1,633.9 47.1% 4,573.0 2,989.4 53.0% 

Particulars (Rs. mn) Q2 
FY2012 

Q2 
FY2011 

Growth 
(%) 

H1 
FY2012 

H1 
FY2011 

Growth 
(%) 

Raw Material and 
Provisions Consumed  635.0 405.0 56.8% 1,187.5 737.1 61.1% 

Personnel Expenses 475.2 325.2 46.2% 891.8 576.1 54.8% 

Manufacturing and 
Other Expenses 857.3 606.4 41.4% 1,637.1 1,127.4 45.2% 

Total Expenditure 1,967.9 1,336.6 47.2% 3,716.3 2,440.7 52.3% 
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• Increased level of total expenditure incurred during the quarter, corresponds 
primarily to the increase in number of stores, sales volumes and inflation. The 
Company continues to benefit from its operating leverages and ongoing initiatives 
for cost reductions. 

• Rise in food costs is on account of the overall growth witnessed along with high 
inflation primarily the increase in price of milk products.  

• Personnel Expenses increased during the quarter due to increase in number of 
employees on account of growth in Domino’s Pizza’s business operations. Total 
number of employees as of 30 September 2011 stood at 13,539 as compared to 10,689 
as of 30 September 2010. 

 

EBITDA 

Particulars Q2 
FY2012 

Q2 
FY2011 

Growth 
(%) 

H1 
FY2012 

H1 
FY2011 

Growth 
(%) 

EBITDA 436.2 297.3 46.8% 856.7 548.7 56.1% 

Margins 18.2% 18.2% - 18.7% 18.4% 30 bps 
 

EBITDA for the quarter ended 30 September 2011 was at Rs 436.2 million, an increase of 
46.8% as compared to Rs. 297.3 million in Q2 FY2011.  
 
Profit after Tax:  

Particulars Q2 FY2012 Q2 FY2011 Growth 
(%) 

H1 
FY2012 

H1 
FY2011 

Growth 
(%) 

PBT 347.9 229.5 51.6% 687.3 416.5 65.0% 

Margins 14.5% 14.0% 50 bps 15.0% 13.9% 110 bps 

PAT 236.7 184.4 28.4% 468.4 337.2 38.9% 

Margins 9.9% 11.3% (140) bps 10.2% 11.3% (110)bps 
 
Profit After Tax during the quarter reported an increase of 28.4% to Rs. 236.7 million 
primarily on account of the healthy sales reported along with sustained efforts to 
enhance efficiency levels within the organization. Profit margins came in at 9.9% for the 
quarter as compared to 11.3% in Q2 FY2011 mainly due the reason that the company has 
now moved in full tax bracket. The PAT during the quarter considers Rs 9.2 million as 
exceptional item as expenses for operationalising of Dunkin’ Donuts business.  
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Jubilant FoodWorks’ Outlook  
JFL has always endeavored to grow and capitalize on its resources to benefit from the 
opportunities that the industry presents. While initiatives to expand operations are 
constantly evolving to factor in the macro environment, the Company is confident to 
achieve its store expansion target for Domino’s Pizza. At the start of this fiscal, JFL had 
undertaken plans to launch around 80 new Domino’s Pizza stores, of which the 
Company has successfully launched 33 new Domino's stores by September 30, 2011 and 
has as on date signed additional 29 stores for opening in the current fiscal year. 
 
While consumer demand remains strong, there exists an environment of rising inflation. 
The Company has thus far, with its scale and operating leverages mitigated, to some 
extent, the impact of increasing food inflation. With a strong supply chain, focused 
management and practices related to cost control at all organizational levels, JFL is able 
to leverage these not only to its benefit but also for the benefit of its customers. 
 
With regards to Dunkin’ Donuts, JFL is committed to roll out the stores in a phased 
manner and expects to launch first Dunkin’ Donut store in the first half of the calendar 
year 2012 with the initial focus on metros.  
 
Key achievements and awards received during the quarter  
 
• Rated as the “Images Most Admired Retailer of the Year: Foodservice” by Indian 

Retail forum at the 8th annual Images Retail Award 
• CII has awarded JFL for “Strong Commitment to HR Excellence” 
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About us:  
 

JFL was incorporated in 1995 and initiated operations in 1996. JFL is India’s largest and 
fastest growing food service company, with a network of 411 stores (as of 30 September, 
2011). JFL & its subsidiary operates Domino’s Pizza brand with the exclusive rights for 
India, Nepal, Bangladesh and Sri Lanka. The Company is the market leader in the 
organized pizza market with a 50% market share and 70% share in the Pizza home 
delivery segment in India. The Company has now also strengthened its portfolio by 
entering into an alliance with Dunkin’ Donuts, for developing the Dunkin’ Donuts 
brand and operating restaurants in India. 
 
For more updates and information on the Company, please log on to 
www.dominos.co.in 
 

For further information please contact: 
Ravi S. Gupta  
Jubilant FoodWorks Limited 
Tel: +91 120 4090 509 
Fax: +91 120 4090 599 
E-mail:  ravi_gupta@jublfood.com 

Siddharth Rangnekar / Urvashi Butani 
Citigate Dewe Rogerson 
Tel: +91 22 66451209 / 1219 
Fax: +91 22 66451213 
Email: siddharth@cdr-india.com 
            urvashi@cdr-india.com 

 
Disclaimer 
Certain statements in this document may be forward-looking statements. Such forward-looking statements are subject to certain risks 
and uncertainties like government actions, local political or economic developments, technological risks, and many other factors that 
could cause our actual results to differ materially from those contemplated by the relevant forward-looking statements. JFL will not be 
in any way responsible for any action taken based on such statements and undertakes no obligation to publicly update these forward-
looking statements to reflect subsequent events or circumstances. 


