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Urban consumers living in the 
moment to lift covid-19 gloom

Consumer attitude is leading to spends on categories like jewellery and alcoholic beverages

Suneera Tandon & Varuni Khosla

NEW DELHI

A
ffluent urban consumers,
who were overwhelmed by
the severe second covid-19
wave in India earlier this
year, are living “in the

moment” leading to spends on discre-
tionary categories such as jewellery,
alcoholic beverages, and domestic holi-
days. 

Consumers are now celebrating small
milestones and are opting for more
wearable, lighter jewellery, jewellery
retailer Tanishq said. The mood has
turned from being nostalgic a year ago
to consumers wanting to live for the
moment, Ajoy Chawla, chief executive
officer, Titan jewellery division, had told
reporters at the launch of the company’s
festive campaign last month. 

“When we did our consumer senti-
ment and our cultural intelligence
study, we were very surprised to see the
mood swing so dramatically. If last year
was a lot of nostalgia, this year it was
about ‘We don’t know about the past
and we don’t know what the future will
be. What we have now is the present and
we want to make the most of it.’ Cele-
brate the nowness, that is what custom-
ers told us,” Chawla said. 

The pandemic has brought about
a reality check and a growing sense
that life is too short, said Rajeev
Kale, president and country head,
holidays, MICE, Visa, Thomas Cook
(India) Limited. “As a result, con-
sumers are loosening their purse
strings to indulge in their love for
travel and tick off their bucket-list
experiences,” Kale told Mint. 

The second wave of covid that hit
India in April and May was incredibly
hard on millions of households who lost
family and friends to the disease. The
wave mounted pressure on India’s
healthcare system, leading to oxygen
shortage and a scramble for hospital

beds. States also imposed a series of
lockdowns that led to a decline in mobil-
ity and consumer sentiment turned neg-
ative. 

As the covid wave ebbs and the coun-
try speeds up its vaccination drive, more
urban, affluent households are indulg-

ing in lifting up their spirits. Consumers
are elevating their experiences at home,
celebrating intimate occasions, and
going on premium domestic holidays,
especially as there are still restrictions
on international travel. 

The pandemic prompted Mumbai-
based Sakhi Deshpande, a 33-year-old

media professional, and her husband to
“re-prioritize” their household spends
and savings in the last two years. The
health crisis also cast uncertainty over
the couple’s frequent socializing at
Mumbai’s upmarket bars and restau-
rants. They also temporarily suspended

foreign trips.
Deshpande said she’s more “strate-

gic” about her investments and spends.
Other than doubling down on her sav-
ings, she’d rather invest in timeless jew-
ellery than on other fast fashion brands.
The two have also planned more domes-
tic escapes within Maharashtra over the

last few months to break away from long
working hours and intense restrictions
in their state. 

Like the Deshpandes, more consum-
ers are seeking upgraded rooms and
packages as they visit local tourist spots.
“More than 30% of packages purchased
are for upgraded room categories and
deal types, whereas the average earlier
was between 10-20%,” said Arun Ashok,
regional head, India and the Middle
East, Luxury Escapes, an Australian
travel site that offers curated holiday
packages for upscale hotels across the
world. 

Visits to Maldives accounted for more
than 40% of sales for the travel company
in the last few months, up from 10% the
previous quarter, Ashok said. “Even
compared to previous averages of about
25%, it’s a spike. That shows Indians
have disposable income that they’re
willing to spend,” he said. 

Meanwhile, longer hours spent at
home has also translated to consumers
spending on more expensive liquor.
Deshpande said the couple purchased
more premium gins over the last 18
months than earlier. 

As people avoided bars, several com-
panies reported an increase in sales of
costlier alcoholic beverages for in-home
consumption.

Moët Hennessy India’s super pre-
mium segment has seen a jump in
growth rates in the last two years,
said Ipsita Das, the company’s man-
aging director. This is driven by pre-
miumization, Das said. 

“In covid times, the size of cele-
brations has reduced, but this has
also given way to more high-end

celebrations, giving a boost to all our
brands. One such example is our single
malt brand Glenmorangie, where a large
segment of our consumers has gradu-
ated from the Glenmorangie Original to
the Prestige range of Glenmorangie Sig-
net and Grand Vintage,” she said.

suneera.t@livemint.com
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EXPERTS say covid 
has brought about a 
reality check and a 
growing sense that 
life is too short

CONSUMERS are 
elevating their 
experiences at 
home, celebrating 
intimate occasions 

A number of liquor 
firms reported a rise 
in sales of costlier 
alcohol for in-home 
consumption

PEOPLE are also 
looking to travel 
within states to 
break away from 
long working hours

As the covid wave ebbs, affluent households are indulging in lifting up their spirits.

L
ast Friday, Reliance Brands Ltd (RBL), a
unit of Reliance Industries Ltd, agreed to
buy a 40% stake in MM Styles Pvt. Ltd,

owned by Bollywood’s favourite designer Man-
ish Malhotra. The investment in a homegrown
luxury ethnic wear brand was an important
milestone for RBL, which, so far, had been in the
business of introducing premium, bridge-to-
luxury and luxury international brands to India.

Again, on Tuesday, RBL’s holding company
Reliance Retail Ventures Ltd said it was picking
up a majority stake in Ritika Pvt. Ltd, the fashion
house owned by designer Ritu Kumar that
retails semi-formal and bridal ethnic wear,
among other things.

At the time of the MM Styles deal, Reliance
Brands said that it was eyeing homegrown tal-
ent rooted in Indian design sensibilities.

Reliance’s move comes on the heels of several
investments made by apparel company Aditya
Birla Fashion Retail Ltd (ABFRL) that tradition-
ally sold men’s formal wear brands Louis Phil-
ippe, Van Heusen, Allen Solly and Peter
England. Since 2019, it has picked up stakes in
ethnic wear labels such as Jaypore, Sabyasachi
Couture and Tarun Tahiliani.

Harminder Sahni, founder, Wazir Advisors,
the company that advised Tarun Tahiliani on
the partnership with ABFRL, said most large
apparel companies completely missed out on
the raging growth in readymade ethnic wear
segment. Most continued to sell western for-
mals. “They woke up to the potential of ethnic
readymades when success stories such as Man-
yavar, Biba and W emerged,” he said.

Ankur Bisen, senior vice-president, retail and
consumer at management consultancy Techno-
pak, agreed. The Indian ethnic wear market has
had a dream run for the past 10-15 years for two
reasons. One, ethnic wear moved from cut-
piece to ready-to-wear. Second, it moved from
sarees to fusion wear such as a kurta with slacks
or jeans, he said. “Homegrown brands rode the
trend to prove that ‘ethnic’ was not just a sidebar
reference but mainstream fashion,” he said.

Manyavar, owned by Vedant Fashions Ltd,
recently filed a draft red herring prospectus
with Securities and Exchange Board of India to

ETHNIC WEAR SEGMENT IS 

WINNING THE RACE

raise funds via initial public offering. The cate-
gory leader in branded Indian wedding and cel-
ebration wear market has a pan-India presence.

An earlier Mint report said, as of 30 June, it
had a retail footprint of 1.1 million sq. ft covering
525 exclusive brand outlets, including 55 shop-
in-shops in 207 cities and stores in the US,
Canada and the UAE. The firm aims to double its
national footprint over the next few years.

In time for Ganesh Chaturthi this year, Louis
Philippe and Peter England, known for men’s
western wear, also launched new collections of
ethnic wear. Interestingly, these brands are part
of ABFRL’s portfolio, which also sells interna-
tional brands such as American Eagle, Ralph
Lauren and Ted Baker.

Again, while investing in Tahiliani, ABFRL
had announced its focus on ethnic wear for the
next few years as young Indians rediscover their
culture and heritage. The company said that its
portfolio will address all ethnic wear segments:
value, premium and luxury.

Obviously, spotting the potential, Titan’s
saree brand Taneira also entered the ready-to-
wear category with the launch of EIRA premi-
um-priced, handcrafted kurtas last December.

Ethnic wear saw a comeback in the 2000s
when India started to feel proud of its roots, said
Sahni. The IT and retail boom brought the
young to metros from small towns. While the

earlier generations
who moved to big cit-
ies for jobs tried to
assimilate by mim-
icking metro con-
sumers in habits, the
newer generations
changed that, he said.
“Today, our news,
films, food celebrate

small-town India. The young are confident of
their fashion, too,” he said.

The mammoth ethnic wear market has
pushed big firms to tap the brand value of
designer labels, their skills and knowledge base,
said Bisen. Both Sahni and Bisen expect compa-
nies to make use of their design sensibilities and
craft strategies to scale operations rather than
operate in niches.

Technopak estimates suggest that of India’s
$20 billion ethnic wear market, 93% is women’s
wear. That’s because women wear ethnic to
work. Men still don’t. That’s a change Sahni is
rooting for. Also, he’s keen to see when Armani
and Gucci make Indian clothes to partake in this
momentum.

Shuchi Bansal is Mint’s media, marketing and
advertising editor. Ordinary Post will look at pre-
ssing issues related to all three. Or just fun stuff.

Reliance’s move 
comes on the 
heels of several 
investments 
made by ABFRL 
in the segment

O R D I N A R Y
P O S T
S H U C H I  B A N S A L

Respond to this column at

shuchi.b@livemint.com

Swaraj Singh Dhanjal

swaraj.d@livemint.com

MUMBAI

V
enture debt pioneer Tri-
fecta Capital  on
Wednesday said it has

invested ₹400 crore (approx
$53 million) across four compa-
nies from its maiden equity
fund—Trifecta Leaders Fund–I.

The Fund was launched in
May with a target corpus of
₹1,500 crore ($200 million) and
announced its first close in July.

In line with its strategy to
back leading growth- to late-
stage tech companies, the fund
has made investments in ixigo,
G o o d  G l a m m  G r o u p
(MyGlamm), API Holdings
(PharmEasy) and Meesho.

Lavanya Ashok, Partner at
Trifecta Capital said, “Be it
democratizing access or broad-

ening choice for the next billion
users, our companies are con-
tributing strongly to the
vibrant, tech-powered ecosys-
tem in the country.”

Founded by Rahul Khanna
and Nilesh Kothari in 2014, Tri-
fecta Capital is India’s leading
alternative financing platform
for startups across their life
cycle. 

As of 30 September 2021,
Trifecta Capital had raised over
₹1,500 crore across two ven-
ture debt funds and ₹1,200
crore ($160 million) in its equity
fund. 

Trifecta Capital recently also
launched its third venture debt
fund.

Across the venture debt
funds, the company has
invested over ₹2,300 crore
($310 million) in over 85 com-
panies.

Trifecta invests ₹400 cr 
from first equity fund

THSTATEMENT OF STANDALONE AND CONSOLIDATED UNAUDITED FINANCIAL RESULTS FOR THE QUARTER AND SIX MONTHS ENDED 30 SEPTEMBER, 2021

For and on behalf of the Board of Directors of
JUBILANT FOODWORKS LIMITED

Sd/-
SHYAM S. BHARTIA

CHAIRMAN&DIRECTOR
DIN No. 00010484

Notes :
1. These unaudited financial results have been prepared in accordance with the recognition andmeasurement principles as laid

downin the IndianAccountingStandards (referred toas“IndAS”)prescribedunderSection133of theCompaniesAct, 2013 read
with Companies (Indian Accounting Standards) Rules as amended from time to time. The above unaudited standalone and
consolidatedfinancial resultswere reviewedbytheAuditCommitteeandapprovedbytheBoardofDirectorsof theCompanyat

ththeir meetings held on 20 October 2021. The statutory auditor’s report on review of interim standalone and consolidated
thunaudited financial results for the quarter and six months ended 30 September 2021 is being filed with the BSE Limited and

NationalStockExchangeof IndiaLimited.
2. The Company’s business activity falls within a single business segment i.e. Food and Beverages in terms of Ind AS 108 on

SegmentReporting.
3. The COVID-19 situation across the country affected the normal dine-in operations of the restaurants resulting in lower sales.

However the Company has taken variousmeasures to protect profit margins. The Company hasmade detailed assessments of
its liquidity position for the next one year and of the recoverability and carrying values of all its assets and liabilities as at

th30 September2021andon thebasis of evaluationbasedon thecurrentestimateshas concluded thatnomaterial adjustments
is required in theunaudited financial results.

JUBILANT FOODWORKS LIMITED
CIN: L74899UP1995PLC043677

Regd. Office: Plot No. 1A, Sector – 16A, Noida – 201301 (U.P.)
thCorporate Office: 5 Floor, Tower D, Plot No. 5, Logix Techno Park, Sector-127, Noida – 201304 (U.P.)

Contact No: +91-120-4090500, Fax No: +91-120-4090599, E-mail: investor@jublfood.com
Website: www.jubilantfoodworks.com

STANDALONE RESULTS CONSOLIDATED RESULTS
For the quarter ended For the six months ended For the year For the quarter ended For the six months ended For the year

Sr. ended ended
th th th th th st th th th th th stNo. PARTICULARS 30 Sep 30 June 30 Sep 30 Sep 30 Sep 31 March 30 Sep 30 June 30 Sep 30 Sep 30 Sep 31 March
2021 2021 2020 2021 2020 2021 2021 2021 2020 2021 2020 2021

Unaudited Unaudited Unaudited Unaudited Unaudited Audited Unaudited Unaudited Unaudited Unaudited Unaudited Audited

Place: Delhi
thDate: 20 October, 2021

(Figures-INR in Lakhs, Unless Otherwise Stated)

1 Total Income from Operations (net) 110,071.78 87,899.12 80,550.62 197,970.90 118,578.79 326,887.27 111,618.63 89,318.83 81,632.75 200,937.46 120,473.76 331,187.13
2 Net Profit for the period/ year (before Tax, Exceptional 16,347.94 8,873.12 10,162.55 25,221.06 569.42 30,910.45 16,194.15 9,540.17 10,067.10 25,734.32 297.40 30,617.41

and / or Extraordinary items)
3 Net Profit for the period/year before Tax 16,222.77 8,314.68 10,162.55 24,537.45 569.42 30,910.45 16,068.98 8,981.73 10,067.10 25,050.71 297.40 30,617.41

(after Exceptional and / or Extraordinary items)
4 Net Profit for the period/ year after Tax 12,152.82 6,255.34 7,691.33 18,408.16 428.52 23,368.64 11,982.28 6,906.27 7,577.95 18,888.55 130.04 23,052.17

(after Exceptional and / or Extraordinary items)
(Refer Note 4)

5 Total Comprehensive Income for the period/ year 19,406.22 18,741.76 7,936.09 38,147.98 272.40 31,174.47 18,542.48 19,194.08 7,762.36 37,736.56 (23.72) 30,522.24
[comprising Profit for the period after Tax and Other
Comprehensive Income after Tax]

6 Equity Share Capital 13,196.90 13,196.90 13,196.90 13,196.90 13,196.90 13,196.90 13,196.90 13,196.90 13,196.90 13,196.90 13,196.90 13,196.90
7 Reserves excluding Revaluation Reserve as at Balance 136,516.16 129,485.78

Sheet date
8 Earnings per share (after exceptional items)

(of INR.10/- each)
a) Basic (in INR.) 9.21 4.74 5.83 13.95 0.32 17.71 9.11 5.27 5.76 14.38 0.16 17.55
b) Diluted (in INR.) 9.21 4.74 5.83 13.95 0.32 17.71 9.11 5.27 5.76 14.38 0.16 17.55

Given the uncertainties associatedwith nature, condition anddurationof COVID-19, the impact assessment on the Company’s
financial statementswillbecontinuouslymadeandprovidedforas required.

4. Exceptional items during the quarter includes costs of INR 125.17 lakhs (Previous Quarter INR 558.44 lakhs) incurred by the
Company to support its employees, associates and their dependents during COVID-19 pandemic. These includes assistance to
families of deceased employees and associates, vaccination of employees, associates and their dependents, quarantine
facilities forCOVID-19 impactedemployeesandassociates, etc.

th5. The above is an extract of detailed format of unaudited financial results for the quarter and six months ended 30 September
2021 filed with the Stock Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015. The full format of the unaudited financial results are available on the Stock Exchanges websites
(www.bseindia.comandwww.nseindia.com)andonCompany’swebsite (www.jubilantfoodworks.com).
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EðÖ¶ÉÒxÉMÉ® +ÆiÉ®ÇÉ¹]ÅõÒªÉ ½´ÉÉ<Ç +bÂbä EðÉ =nÂPÉÉ]xÉ =kÉ®
|Énä¶É EðÒ Ê´ÉEðÉºÉ ªÉÉjÉÉ EðÉä iÉäWÉ MÉÊiÉ |ÉnÉxÉ Eð®äMÉÉ*
ªÉÚ{ÉÒ Eäð Ê´ÉEðÉºÉ EðÒ xÉ<Ç =cÉxÉ 

+Ê¶´ÉxÉÒ ´Éþè¹hÉ´É, EåòpùÒªÉ ¨ÉÆjÉÒ

¦ÉMÉ´ÉÉxÉ ¤ÉÖrù ¦ÉÉ®úiÉ Eäò ºÉÆÊ´ÉvÉÉxÉ Eäò Ê±ÉB
|Éä®úhÉÉ»ÉÉäiÉ ½é* 

xÉ®úåpù ¨ÉÉänùÒ, |ÉvÉÉxÉ¨ÉÆjÉÒ Ên±±ÉÒ
xÉ<Ç Ên±±ÉÒ (BºÉBxÉ¤ÉÒ)* MÉÖ¯  MÉÉäÊ¤ÉÆn
ÊºÉÆ½ <Æpù|ÉºlÉ Ê´É¶´ÉÊ´ÉtÉ±ÉªÉ EòÉ {ÉÚ´ÉÔ
Ênù±±ÉÒ Eéò{ÉºÉ ºÉjÉ 2021-2022 ºÉä   ¶ÉÖ°ü
½ÉäxÉä EòÉä {ÉÚ®Ò iÉ®½ iÉèªÉÉ® ½è* ºÉÚ®úVÉ¨É±É Ê´É½É®ú
ÊºlÉiÉ {ÉÚ´ÉÔ Ênù±±ÉÒ Eéò{ÉºÉ  600 UôÉjÉÉå Eäò
nùÉÊJÉ±Éä Eäò ºÉÉlÉ VÉ±nù ¶ÉÖ°ü ½ÉäMÉÉ* <ºÉ
Eéò{ÉºÉ ¨Éå nùÉä ºEÚò±É ºlÉÉÊ{ÉiÉ ÊEòB MÉB ½þé*
<xÉ¨Éå ªÉÚÊxÉ´ÉÌºÉ]Ò ºEðÚ±É +Éì¡ò +Éì]Éä¨Éä¶ÉxÉ
BÆb ®Éä¤ÉÉäÊ]óCºÉ +Éè® ªÉÚÊxÉ´ÉÌºÉ]Ò ºEðÚ±É
+Éì¡ò ÊbVÉÉ<xÉ BÆb <xÉÉä´Éä¶ÉxÉ ¶ÉÉÊ¨É±É ½é*

<xÉ ºEðÚ±ÉÉå ¨Éå {ÉÉÆSÉ xÉB ºxÉÉiÉEð ÊbOÉÒ
EðÉªÉÇGð¨ÉÉå EðÒ {Éä¶ÉEð¶É EòÒ MÉ<Ç ½è* <xÉ¨Éå
¤ÉÒ]äõEò <xÉ +Éì]õÉä¨Éä¶ÉxÉ BÆb÷ ®Éä¤ÉÉäÊ]óCºÉ
(120 ºÉÒ]å), ¤ÉÒ]äEð <xÉ +ÉÌ]óÊ¡ðÊ¶ÉªÉ±É
<Æ]äÊ±ÉVÉåºÉ BÆb÷ bä]É ºÉÉ<ÆºÉ (120 ºÉÒ]å),
¤ÉÒ]äEð <xÉ +ÉÌ]óÊ¡ðÊ¶ÉªÉ±É <Æ]äÊ±ÉVÉåºÉ BÆb÷ ¨É¶ÉÒxÉ ±ÉÌxÉÆMÉ (120 ºÉÒ]å), ¤ÉÒ]äEð <xÉ
<ÆbÊº]ÅõóªÉ±É <Æ]®xÉä] +Éì¡ð ÊlÉÆMºÉ (120 ºÉÒ]å) +Éè® BEð ¤ÉþèSÉ±É®ú <xÉ Êb÷VÉÉ<xÉ (120
ºÉÒ]å) EòÉäºÉÇ ¶ÉÉÊ¨É±É ½þè* ¦ÉÉ®iÉ Eäð {É½±Éä xÉä] VÉÒ®Éä BxÉVÉÔ ÊbVÉÉ<xÉ Eäð ºÉÉlÉ
ªÉÚÊxÉ´ÉÊºÉÇ]õÒ Eäò xÉ´ÉÊxÉÌ¨ÉiÉ {ÉÚ´ÉÔ {ÉÊ®óºÉ® ¨Éå Eð<Ç ¶ÉèIÉÊhÉEð ¤±ÉÉìEð, ºÉå]Åõ±É ±ÉÉ<¥Éä®Ò +Éè®
Eð¨{ªÉÚ]® ºÉå]® Ê´Én ÊSÉ±b ¤ÉÒ¨É BªÉ®EðÆbÒ¶ÉÊxÉÆMÉ ÊºÉº]¨É, Ê´É¶´ÉºiÉ®ÒªÉ ´ªÉÉJªÉÉxÉ
ÊlÉB]®, BEð |É¶ÉÉºÉÊxÉEð ¤±ÉÉìEð, ±ÉcEðÉå, ±ÉcÊEðªÉÉå +Éè® Ê¶ÉIÉEðÉå Eäð Ê±ÉB

UÉjÉÉ´ÉÉºÉ, ºÉÆEðÉªÉ ºÉnºªÉÉå Eäð Ê±ÉB +É´ÉÉºÉ ½é* Eéò{ÉºÉ ¨Éå ¤É½ÖºiÉ®ÒªÉ EðÉ® {ÉÉÌEðÆMÉ
+Éè® JÉä±É, JÉä±É Eäð ¨ÉènÉxÉ +Éè® ºÉÉÆºEðÞÊiÉEð MÉÊiÉÊ´ÉÊvÉªÉÉå Eäð Ê±ÉB BEð ¤ÉcÉ ¤±ÉÉìEð
¤ÉxÉÉªÉÉ MÉªÉÉ ½þè*  Ê´É¶´ÉÊ´ÉtÉ±ÉªÉ ¨Éå <xÉ EòÉäºÉäÇVÉ Eäð Ê±ÉB Bb÷Ê¨É¶ÉxÉ EòÒ EòÉ=ÆºÉÊ±ÉÆMÉ
+¦ÉÒ SÉ±É ®ú½Ò ½þè* <ºÉä Ê´É¶´ÉÊ´ÉtÉ±ÉªÉ EðÒ ´Éä¤ÉºÉÉ<] Eäð ¨ÉÉvªÉ¨É ºÉä näJÉÉ VÉÉ ºÉEðiÉÉ
½è* <SUÖEð =¨¨ÉÒn´ÉÉ®Éå Eäð |É¶xÉÉå EðÉä ½±É Eð®xÉä Eäð Ê±ÉB Ê´ÉÊ¦ÉxxÉ ½ä±{É±ÉÉ<xÉ xÉÆ¤É®
¦ÉÒ ={É±É¤vÉ Eð®ÉB MÉB ½é +Éè® ´Éä¤ÉºÉÉ<] {É® ½Ò näJÉä VÉÉ ºÉEðiÉä ½é* ªÉÚÊxÉ´ÉÊºÉÇ]õÒ Eäò
EÖò±É{ÉÊiÉ |ÉÉä. ¨É½ä¶É ´É¨ÉÉÇ Eäò +xÉÖºÉÉ®ú <xÉ EòÉäºÉäÇVÉ ¨Éå +iªÉÉvÉÖÊxÉEð |ÉªÉÉäMÉ¶ÉÉ±ÉÉ+Éå Eäò
VÉÊ®úªÉä ´ªÉÉ´É½ÉÊ®óEð |ÉÊ¶ÉIÉhÉ, +xÉÖºÉÆvÉÉxÉ +Éè® Ê´ÉEðÉºÉ +ÉÊnù ¶ÉÉÊ¨É±É ½è*

VÉ±nù ¶ÉÖ°ü ½ÉäMÉÉ +É<ÇÇ{ÉÒ Ê´ÉÊ´É EòÉ {ÉÚ´ÉÔ EèðÆ{ÉºÉ

xÉ<Ç Ênù±±ÉÒ (BºÉBxÉ¤ÉÒ)* Ênù±±ÉÒ
Ê´ÉEòÉºÉ |ÉÉÊvÉEò®úhÉ (b÷Òb÷ÒB) xÉä Eò½É ½þè
ÊEò ®úÉVÉvÉÉxÉÒ EòÒ ¨ÉÊ±ÉxÉ ¤ÉÊºiÉªÉÉå B´ÉÆ
VÉäVÉä Eò±Éº]õ®úÉå EòÉä ¨ÉÉº]õ®ú {±ÉÉxÉ-
2041 ¨Éå ¶ÉÉÊ¨É±É xÉþ½Ó ÊEòªÉÉ VÉÉBMÉÉ*
nùÉä ºÉä iÉÒxÉ ºÉÉ±É Eäò ¦ÉÒiÉ®ú VÉÒ+É<ÇBºÉ
+ÉvÉÉÊ®úiÉ {±ÉÉì]õ ºiÉ®úÒªÉ
bä÷]õÉ¤ÉäºÉ Eäò ¦ÉÉMÉ Eäò
°ü{É ¨Éå Ê´ÉºiÉÉ®ú ºÉä
ÊSÉÊjÉiÉ ÊEòªÉÉ VÉÉBMÉÉ* 

¤ÉÖvÉ´ÉÉ®ú EòÉä b÷Òb÷ÒB
EòÒ Ê´É¶Éä¹É Eò¨Éä]õÒ xÉä
+ÉìxÉ±ÉÉ<xÉ ºÉÖxÉ´ÉÉ<Ç Eäò
nùÉþè®úÉxÉ BEò |É¶xÉ Eäò =kÉ®ú ¨Éå ªÉ½ VÉ´ÉÉ¤É
ÊnùªÉÉ* Ê´É¶Éä¹ÉYÉÉå xÉä <ºÉEäò {ÉÒUäô iÉEÇò ÊnùªÉÉ
ÊEò ¨ÉÉä]äõ iÉÉþè®ú {É®ú ¦ÉÚÊ¨É ={ÉªÉÉäMÉ ¨Éþè{É Eäò´É±É
¤Écä÷ ¦ÉÚÊ¨É ={ÉªÉÉäMÉ IÉäjÉÉå EòÒ ½Ò {É½SÉÉxÉ
Eò®úiÉÉ ½þè* VÉ¤ÉÊEò ¨ÉÉþèVÉÚnùÉ ZÉÖMMÉÒ ¤ÉÊºiÉªÉÉÆ
UôÉä]äõ ¦ÉÚJÉÆb÷Éå ¨Éå ½þé* b÷Òb÷ÒB ={ÉÉvªÉIÉ ¨ÉxÉÒ¹É
EÖò¨ÉÉ®ú MÉÖ{iÉÉ EòÒ +vªÉIÉiÉÉ ¨Éå ½Ö<Ç <ºÉ
+ÉìxÉ±ÉÉ<xÉ ºÉÖxÉ´ÉÉ<Ç Eäò nùÉþè®úÉxÉ ¨ÉÖJªÉ °ü{É
ºÉä |ÉÉÊvÉEò®úhÉ Eäò Ê´ÉkÉ ºÉnùºªÉ Ê´ÉVÉªÉ
EÖò¨ÉÉ®ú ÊºÉÆ½, ºÉnùºªÉ, +Ê¦ÉªÉÆiÉÉ b÷ÒºÉÒ
MÉÉäªÉ±É, Ê´ÉvÉÉªÉEò Ê´ÉVÉåpù MÉÖ{iÉÉ, ¨ÉÖJªÉ xÉMÉ®ú

ÊxÉªÉÉäVÉEò BxÉEäò vÉÒ®xÉ, b÷Òb÷ÒB EòÒ
EòÊ¨É¶xÉ®ú, {±ÉÉÊxÉÆMÉ ±ÉÒxÉÚ ºÉ½MÉ±É ºÉ¨ÉäiÉ
+xªÉ +ÊvÉEòÉ®úÒ ¶ÉÉÊ¨É±É lÉä* 

¨ÉÉº]õ®ú {±ÉÉxÉ-2041 Eäò bÅ÷É}]õ EòÉä
±ÉäEò®ú Ê¨É±Éä ºÉÖZÉÉ´ÉÉå B´ÉÆ +É{ÉÊkÉªÉÉå {É®ú
b÷Òb÷ÒB EòÒ Ê´É¶Éä¹É Eò¨Éä]õÒ xÉä +ÉìxÉ±ÉÉ<xÉ

±ÉÉäMÉÉå EòÒ ¤ÉÉiÉ ºÉÖxÉÒ*
ºÉÖZÉÉ´É B´ÉÆ +É{ÉÊkÉªÉÉÆ
ºÉÖxÉxÉä Eäò ¤ÉÉnù Eò¨Éä]õÒ xÉä
VÉ´ÉÉ¤É näùiÉä ½ÖB Eò½É ÊEò
{ÉÉjÉ ¨ÉÊ±ÉxÉ ¤ÉÊºiÉªÉÉå,
{ÉÉjÉ +xÉÊvÉEÞòiÉ
EòÉ±ÉÉäÊxÉªÉÉå, <xÉ-ºÉÒ]Úõ

º±É¨É {ÉÖxÉ´ÉÉÇºÉ ªÉÉäVÉxÉÉ+Éå B´ÉÆ +xªÉ
ºÉ®úEòÉ®úÒ ªÉÉäVÉxÉÉ+Éå Eäò iÉ½iÉ Ê´ÉEòÊºÉiÉ
ÊEòªÉÉ VÉÉBMÉÉ* <ºÉ +ÉìxÉ ±ÉÉ<xÉ ¤Éþè`öEò ¨Éå
¦ÉÉMÉ ±ÉäxÉä Eäò Ê±ÉB Eò®úÒ¤É 8300 ±ÉÉäMÉÉå xÉä
{ÉÆVÉÒEò®úhÉ Eò®ÉªÉÉ lÉÉ* 

<ºÉ Ê´É¶Éä¹É ¤Éþè`öEò ¨Éå ªÉÉiÉÉªÉÉiÉ,
{ÉªÉÉÇ´É®úhÉ, ZÉÖMMÉÒ-¤ÉºiÉÒ, ®úÉäVÉMÉÉ®ú,
EòÉ¨ÉMÉÉ®Éå EòÒ ºÉ¨ÉºªÉÉ, Ê¶ÉIÉÉ, JÉä±É,
ªÉ¨ÉÖxÉÉ ºÉ¡òÉ<Ç B´ÉÆ Ê´ÉEòÉºÉ, xÉÉ<]õ ±ÉÉ<xÉ
B´ÉÆ BäÊiÉ½ÉÊºÉEò vÉ®úÉä½®ú VÉþèºÉä ¨ÉÖqùÉå {É®ú ¦ÉÒ
±ÉÉäMÉÉå Eäò ºÉÖZÉÉ´ÉÉå EòÉä ºÉÖxÉÉ MÉªÉÉ*

¨ÉÊ±ÉxÉ ¤ÉÊºiÉªÉÉÆ ´É VÉäVÉä C±Éº]õ®ú xÉ½Ó
EòÒ VÉÉBÆMÉÒ ¨ÉÉº]õ®ú {±ÉÉxÉ ¨Éå ¶ÉÉÊ¨É±É

xÉ<Ç Ên±±ÉÒ (BºÉBxÉ¤ÉÒ)* {ÉªÉÉÇ´É®hÉ ¨ÉÆjÉÒ MÉÉä{ÉÉ±É
®ÉªÉ xÉä ¤ÉÖvÉ´ÉÉ®ú EòÉä Ên±±ÉÒ´ÉÉÊºÉªÉÉå ºÉä ´ÉÉ½xÉ |ÉnÚ¹ÉhÉ
Eð¨É Eð®xÉä Eäð Ê±ÉB Ên±±ÉÒ ºÉ®EðÉ® EðÒ +Éä®ú ºÉä SÉ±ÉÉB
VÉÉ ®½ä '®äb ±ÉÉ<] +ÉìxÉ, MÉÉcÒ
+Éì¡ð" +Ê¦ÉªÉÉxÉ ¨Éå +{ÉxÉÉ
ºÉÊGðªÉ ªÉÉäMÉnÉxÉ näxÉä EðÉ
+É¼´ÉÉxÉ ÊEðªÉÉ* {ÉªÉÉÇ´É®hÉ ¨ÉÆjÉÒ
MÉÉä{ÉÉ±É ®ÉªÉ xÉä Eð½É ÊEð Ên±±ÉÒ
Eäð nÉä Eð®Éäc ±ÉÉäMÉ <ºÉ
¨É½É+Ê¦ÉªÉÉxÉ ¨Éå +{ÉxÉÉ ªÉÉäMÉnÉxÉ
nåùMÉä iÉÉä Ên±±ÉÒ ¨Éå ´ÉÉ½xÉ |ÉnÚ¹ÉhÉ EðÉä 15 ºÉä 20 |ÉÊiÉ¶ÉiÉ
iÉEð Eð¨É ÊEðªÉÉ VÉÉ ºÉEðiÉÉ ½è* ¤ÉÞ½º{ÉÊiÉ´ÉÉ®ú EòÉä Ên±±ÉÒ
Eäð ºÉ¦ÉÒ Ê´ÉvÉÉªÉEð SÉÆnMÉÒ ®É¨É +JÉÉcä Eäð {ÉÉºÉ '®äb
±ÉÉ<] +ÉìxÉ, MÉÉcÒ +Éì¡ð" +Ê¦ÉªÉÉxÉ Eäð iÉ½iÉ ±ÉÉäMÉÉå EðÉä
VÉÉMÉ°ðEð Eð®åMÉä*

Ên±±ÉÒ ºÉ®EðÉ® xÉä ´ÉÉ½xÉ |ÉnÚ¹ÉhÉ EðÉä Eð¨É Eð®xÉä
Eäð =qä¶ªÉ ºÉä '®äb ±ÉÉ<] +ÉìxÉ, MÉÉcÒ +Éì¡ð" ¨É½É
+Ê¦ÉªÉÉxÉ ¶ÉÖ°ð ÊEòªÉÉ ½è* +Ê¦ÉªÉÉxÉ ¨Éå Ên±±ÉÒ Eäð 100

|É¨ÉÖJÉ SÉÉè®É½Éå {É® iÉèxÉÉiÉ {ÉªÉÉÇ´É®úhÉ ¨ÉÉ¶ÉÇ±É {±Éä EòÉbÇ÷ Eäð
VÉÊ®óB ´ÉÉ½xÉ SÉÉ±ÉEðÉå EðÉä VÉÉMÉ°ðEð Eð® ®½ä ½é* '®äb
±ÉÉ<] +ÉìxÉ, MÉÉcÒ +Éì¡ð" +Ê¦ÉªÉÉxÉ EðÉä +Éè® MÉÊiÉ näxÉä
Eäð Ê±ÉB Ên±±ÉÒ Eäð ºÉ¦ÉÒ Ê´ÉvÉÉªÉEð ¤ÉÞ½º{ÉÊiÉ´ÉÉ®ú EòÉä
ºÉcEð {É® =iÉ®åMÉä* Ên±±ÉÒ Eäð Ê´ÉvÉÉªÉEð SÉxnMÉÒ®É¨É

+JÉÉcä Eäð {ÉÉºÉ +Ê¦ÉªÉÉxÉ ¨Éå Ê½ººÉÉ ±ÉäEð® ±ÉÉäMÉÉå EðÉä
VÉÉMÉ°ðEð Eð®åMÉä*<ºÉ +Ê¦ÉªÉÉxÉ EðÉ ¨ÉEðºÉn ½è ÊEð
SÉÉè®É½Éå {É® SÉÉ±ÉÚ ½É±ÉiÉ ¨Éå JÉcä ´ÉÉ½xÉÉå ºÉä VÉ±ÉxÉä ´ÉÉ±Éä
<ÈvÉxÉ EðÉä ®ÉäEðÉ VÉÉB* ªÉ½ {ÉÚ®É +Ê¦ÉªÉÉxÉ º´ÉèÊSUóEð ½è*
Ên±±ÉÒ Eäð ±ÉÉäMÉÉå EðÉä +{ÉxÉÒ º´ÉäSUÉ ºÉä {ÉÚ®Ò ÊVÉ¨¨ÉänÉ®Ò
Eäð ºÉÉlÉ <ºÉ +Ê¦ÉªÉÉxÉ ¨Éå +{ÉxÉÉ ªÉÉäMÉnÉxÉ näEð® ¶ÉÉÊ¨É±É
½ÉäxÉÉ ½è*

{ÉªÉÉÇ´É®hÉ ¨ÉÆjÉÒ xÉä Eð½É ÊEð ½¨É ºÉ¤É Ê¨É±ÉEð®
+{ÉxÉä PÉ®Éå ¨Éå {ÉÊ®ó´ÉÉ® EðÉä ºÉ¨ÉZÉÉBÆ ÊEð Ên±±ÉÒ ¨Éå ®äb
±ÉÉ<] {É® MÉÉcÒ ¤ÉÆn ®JÉå* <ºÉ ¨ÉÖÊ½¨É ºÉä ½¨Éå ¦É®ÉäºÉÉ ½è
ÊEð ½¨É ÊVÉºÉ iÉ®½ ºÉä Ên±±ÉÒ Eäð +Æn® BÆ]Ò bº]
+Ê¦ÉªÉÉxÉ EðÉä ºÉ¡ð±ÉiÉÉ Eäð ºÉÉlÉ SÉ±ÉÉ ®½ä ½é, =ºÉÒ iÉ®½
´ÉÉ½xÉ |ÉnÚ¹ÉhÉ EðÉä Eð¨É Eð®xÉä EðÉ ªÉ½ +Ê¦ÉªÉÉxÉ ¦ÉÒ
ºÉ¡ð±ÉiÉÉ Eäð ºÉÉlÉ +ÉMÉä SÉ±ÉäMÉÉ +Éè® ½¨É |ÉnÚ¹ÉhÉ Eäð
ÊJÉ±ÉÉ¡ð <ºÉ ±ÉcÉ<Ç EðÉä VÉÒiÉ {ÉÉBÆMÉä*

+Ê¦ÉªÉÉxÉ ¨Éå ªÉÉäMÉnÉxÉ nåù Ênù±±ÉÒ´ÉÉºÉÒ : MÉÉä{ÉÉ±É ®ÉªÉ

 600 UÉjÉÉå Eäð |É´Éä¶É
Eäð ºÉÉlÉ ½ÉäMÉÒ MÉÖ¯û MÉÉäÊ¤ÉÆnù
ÊºÉÆ½ <Æpù|ÉºlÉ Ê´ÉÊ´É Eäò {ÉÚ´ÉÒÇ
Ênù±±ÉÒ Eéò{ÉºÉ EòÒ ¶ÉÖ¯û+ÉiÉ
 <ºÉ Eéò{ÉºÉ ¨Éå nùÉä ºEÚò±É
ºlÉÉÊ{ÉiÉ ,ÊVÉxÉ¨Éå {ÉÉÆSÉ xÉB
ºxÉÉiÉEò Êb÷OÉÒ EòÉªÉÇGò¨ÉÉå
EòÒ {Éä¶ÉEò¶É
 Bb÷Ê¨É¶ÉxÉ Eäò Ê±ÉB
EòÉ=ÆºÉÊ±ÉÆMÉ VÉÉ®úÒ

xÉ<Ç Ên±±ÉÒ (BºÉBxÉ¤ÉÒ)* ¨É½É{ÉÉè® ¨ÉÖEäð¶É ºÉÖªÉÇÉxÉ xÉä ¤ÉÖvÉ´ÉÉ®ú EòÉä ´ÉÉ±¨ÉÒÊEð VÉªÉÆiÉÒ {É® {ÉÊ¶SÉ¨ÉÒ WÉÉäxÉ Eäð  ®PÉÖ¤ÉÒ® xÉMÉ® IÉäjÉ ¨Éå {ÉÉEÇð EðÉ xÉÉ¨ÉEð®hÉ
'¨É½Ì¹É ´ÉÉ±¨ÉÒÊEð ´ÉÉÊ]óEðÉ" Eð® VÉxÉiÉÉ EðÉä ºÉ¨ÉÌ{ÉiÉ ÊEðªÉÉ* =x½ÉåxÉä Eð½É ÊEð ¨É½Ì¹É ´ÉÉ±¨ÉÒÊEð xÉä ½¨Éå ¨ÉªÉÇÉnÉ,ºÉiªÉ ,vÉ¨ÉÇ EðÉ ®ÉºiÉÉ ÊnJÉÉªÉÉ, ½¨Éå +{ÉxÉä
VÉÒ´ÉxÉ ¨Éå =xÉEäð +Én¶ÇÉÉå EðÉ +xÉÖ¶É®hÉ Eð®xÉÉ SÉÉÊ½B* <ºÉ +´ÉºÉ® {É® ºÉÉÆºÉn |É´Éä¶É ºÉÉÊ½¤É ÊºÉÆ½ ´É¨ÉÉÇ EðÒ vÉ¨ÉÇ{ÉixÉÒ º´ÉÉÊiÉ ÊºÉÆ½, {ÉÊ¶SÉ¨ÉÒ WÉÉäxÉ EðÒ
+vªÉIÉ ¶´ÉäiÉÉ ºÉèxÉÒ, IÉäjÉ EòÒ {ÉÉ¹ÉÇn {ÉÚ´ÉÉÇ ºÉÉÄEð±ÉÉ,=tÉxÉ ºÉÊ¨ÉÊiÉ EðÒ +vªÉIÉ ¨ÉÉªÉÉ Ê¤É¹] +Éè®+ÊvÉEðÉ®Ò ={ÉÊºlÉiÉ lÉä*

'¨É½Ì¹É ´ÉÉ±¨ÉÒÊEð
´ÉÉÊ]óEðÉ VÉxÉiÉÉ

EðÉä ºÉ¨ÉÌ{ÉiÉ 

xÉ<Ç Ên±±ÉÒ (BºÉBxÉ¤ÉÒ)* nÊIÉhÉÒ Ên±±ÉÒ Eäð ºÉÉÆºÉn ®¨Éä¶É Ê¤ÉvÉÚcÒ xÉä iÉÖMÉ±ÉEðÉ¤ÉÉn
ÊEð±Éä EðÒ ±ÉÉ<Ê]óÆMÉ EðÉ =nÂPÉÉ]xÉ ÊEðªÉÉ* <ºÉ nÉè®ÉxÉ iÉÖMÉ±ÉEðÉ¤ÉÉn EðÉ BäÊiÉ½ÉÊºÉEð ÊEð±ÉÉ
®ÆMÉ Ê¤É®ÆMÉÒ ®Éä¶ÉxÉÒ ºÉä xÉ½ÉªÉÉ xÉVÉ® +ÉªÉÉ* Ê¤ÉvÉÚcÒ xÉä Eð½É ÊEð EäðÆpù ºÉ®EðÉ® |ÉvÉÉxÉ¨ÉÆjÉÒ xÉ®åpù
¨ÉÉänÒ Eäð xÉäiÉÞi´É ¨Éå 100 Eð®Éäc ±ÉÉäMÉÉå EðÉ ]ÒEðÉEð®hÉ Eð® Ê´É¶´É Ê®óEðÉìbÇó ½ÉÊºÉ±É Eð®xÉä
EðÒ +Éè® +OÉºÉ® ½è* <ºÉ ºÉ¡ð±ÉiÉÉ EðÉä ¦ÉÉ®iÉ Eð±É iÉEð ½ÉÊºÉ±É Eð® ±ÉäMÉÉ* =x½ÉåxÉä Eð½É
ÊEð EäðÆpù ºÉ®EðÉ® ´É |ÉvÉÉxÉ¨ÉÆjÉÒ EðÉ vÉxªÉ´ÉÉn Eð®xÉä Eäð Ê±ÉB {ÉÖ®ÉiÉi´É Ê´É¦ÉÉMÉ Eäð  ºÉÉlÉ
Ê¨É±ÉEð® <ºÉ EðÉªÉÇGð¨É EðÉ +ÉªÉÉäVÉxÉ ÊEðªÉÉ MÉªÉÉ ½è*  

ÊEð±Éä EòÒ ±ÉÉ<Ê]ÆõMÉ EðÉ =nÂPÉÉ]xÉ

 Eò¨Éä]õÒ xÉä ¨ÉÉº]õ®ú
{±ÉÉxÉ-2041 EòÉä ±ÉäEò®ú
ºÉÖxÉä ±ÉÉäMÉÉå Eäò ºÉÖZÉÉ´É B´ÉÆ
+É{ÉÊkÉªÉÉÆ

 '®äb ±ÉÉ<] +ÉìxÉ, MÉÉcÒ +Éì¡ð"
+Ê¦ÉªÉÉxÉ EòÉä ±ÉäEò®ú ºÉ¦ÉÒ Ê´ÉvÉÉªÉEð
¤ÉÞ½º{ÉÊiÉ´ÉÉ®ú EòÉä SÉÆnMÉÒ ®É¨É +JÉÉcä Eäð
{ÉÉºÉ ±ÉÉäMÉÉå EðÉä Eð®åMÉä VÉÉMÉ°ðEð

xÉ<Ç Ênù±±ÉÒ (BºÉBxÉ¤ÉÒ)* Ênù±±ÉÒ Ê´ÉEòÉºÉ
|ÉÉÊvÉEò®úhÉ (b÷Òb÷ÒB) ´ÉºÉÆiÉEÖÆòVÉ ÊºlÉiÉ ºÉÆVÉªÉ
´ÉxÉ EòÉä Ê´ÉEòÊºÉiÉ Eò®úxÉä EòÒ ªÉÉäVÉxÉÉ iÉþèªÉÉ®ú EòÒ
½þè* ÊVÉºÉºÉä +ÉºÉ{ÉÉºÉ Eäò ±ÉÉäMÉ ´É½ÉÆ VÉÉEò®ú
ºÉÖ¤É½ B´ÉÆ ¶ÉÉ¨É EòÒ ºÉþè®ú EòÉ ±ÉÖi¡ò =`öÉ ºÉEåò*
<ºÉEäò Ê±ÉB b÷Òb÷ÒB {ÉÒ{ÉÒ{ÉÒ ¨ÉÉìb÷±É ÊEòºÉÒ ÊxÉVÉÒ
BVÉåºÉÒ Eäò ºÉÉlÉ Ê¨É±ÉEò®ú
EòÉ¨É Eò®äúMÉÉ* |ÉÉÊvÉEò®úhÉ EòÉ
Eò½xÉÉ ½þè ÊEò ºÉÆVÉªÉ ´ÉxÉ 784
BEòc÷ IÉäjÉ¡ò±É ¨Éå ¡þèò±Éä
nùÊIÉhÉÒ-¨ÉvªÉ Ê®úVÉ IÉäjÉ EòÉ
BEò ¨É½i´É{ÉÚhÉÇ Ê½ººÉÉ ½þè* 
b÷Òb÷ÒB EòÉ Eò½xÉÉ ½þè ÊEò <ºÉ ´ÉxÉ EòÉä ªÉÖ´ÉÉ+Éå
EòÒ VÉ°ü®úiÉ EòÉä vªÉÉxÉ ¨Éå ®úJÉiÉä ½ÖB Ê´ÉEòÊºÉiÉ
Eò®úxÉä EòÒ ªÉÉäVÉxÉÉ ½þè*

<ºÉ ªÉÉäVÉxÉÉ ¨Éå |É¨ÉÖJÉ °ü{É ºÉä {É´ÉÇiÉÉ®úÉä½hÉ,
¡òÉì®äúº]õ ±ÉþèVÉ®ú, ºÉÉ<ÊEòÊ±ÉÆMÉ, EþéòÊ{ÉÆMÉ, º]É®ú
MÉäÊVÉÆMÉ VÉþèºÉÒ ºÉÖÊ´ÉvÉÉ+Éå EòÉä ¶ÉÉÊ¨É±É ÊEòªÉÉ
VÉÉBMÉÉ* <ºÉEäò Ê±ÉB MÉÉ<bä÷b÷ xÉäSÉ®ú ]Úõ®ú iÉþèªÉÉ®ú
Eò®úxÉä EòÒ ªÉÉäVÉxÉÉ ½þè* <ºÉEòÉ ¨ÉÖJªÉ =qäù¶ªÉ
ªÉÖ´ÉÉ+Éå EòÉä VÉÉäc÷xÉÉ B´ÉÆ ºÉÉ¨ÉÖnùÉÊªÉEò ¦ÉÉMÉÒnùÉ®úÒ
EòÉä ºÉÖÊxÉÊ¶SÉiÉ Eò®úxÉÉ ½þè* <ºÉEäò Ê±ÉB ¶ÉþèÊIÉEò
{ÉªÉÇ]õxÉ +ÉÊnù EòÉ ¦ÉÒ +ÉªÉÉäVÉxÉ ÊEòªÉÉ VÉÉBMÉÉ,
ÊVÉºÉºÉä <ºÉEòÉ |ÉSÉÉ®ú-|ÉºÉÉ®ú ½Éä ºÉEäò +Éþè®ú
±ÉÉäMÉÉå EòÉä ºÉ½Ò VÉÉxÉEòÉ®úÒ Ê¨É±Éä* b÷Òb÷ÒB EòÉ
Eò½xÉÉ ½þè ÊEò <ºÉä Ê´ÉEòÊºÉiÉ Eò®ú ±ÉÆ¤Éä ºÉ¨ÉªÉ

iÉEò ®úJÉ-®JÉÉ´É Eäò Ê±ÉB ÊxÉVÉÒ ºÉÆºlÉÉ EòÉä ÊnùªÉÉ
VÉÉBMÉÉ, ºÉÉlÉ ½Ò ªÉ½ ºÉÖÊxÉÊ¶SÉiÉ ÊEòªÉÉ VÉÉBMÉÉ
<ºÉEòÉ ºÉÆSÉÉ±ÉxÉ ºlÉÉxÉÒªÉ Ê¤ÉVÉxÉäºÉ ¨ÉÉìb÷±É Eäò
VÉÊ®úB ÊEòªÉÉ VÉÉB*

b÷Òb÷ÒB EòÉ Eò½xÉÉ ½þè ÊEò ¶É½®ú Eäò +±ÉMÉ-
+±ÉMÉ +ÉªÉ ´ÉMÉÇ Eäò ±ÉÉäMÉÉå EòÉä <ºÉºÉä VÉÉäbÃÉ

VÉÉBMÉÉ* ÊVÉºÉºÉä ´É½ ±ÉÉäMÉ
ªÉ½ÉÆ +ÉEò®ú §É¨ÉhÉ Eò®åú +Éþè®ú
<ºÉEäò ¨É½i´É EòÉä ºÉ¨ÉZÉå*
=xÉEòÒ EòÉäÊ¶É¶É ½þè ÊEò <ºÉ
VÉMÉ½ EòÉ ºÉÉ´ÉvÉÉxÉÒ {ÉÚ´ÉÇEò
Ê´É¶±Éä¹ÉhÉ Eò®úxÉä Eäò ¤ÉÉnù

¨ÉÉþèVÉÚnùÉ |ÉÉEÞòÊiÉEò ´ÉÉºÉ ¨Éå ¨ÉÉ¨ÉÚ±ÉÒ ½ºiÉIÉä{É
Eò®úEäò ªÉÉ Ê¡ò®ú ¤ÉMÉþè®ú ÊEòºÉÒ ½ºiÉIÉä{É +É¨É
VÉxÉiÉÉ EòÉä ={É±É¤vÉ Eò®úÉªÉÉ VÉÉBMÉÉ* 

b÷Òb÷ÒB EòÉ ªÉ½ ¦ÉÒ Eò½xÉÉ ½þè ÊEò ½¨ÉÉ®úÉ
=qäù¶ªÉ |ÉÉEÞòÊiÉEò ´ÉxÉ EòÉä {ÉªÉÇ]õxÉ ºlÉ±É ¤ÉxÉÉxÉÉ
xÉ½Ó ½þè, ¤ÉÊ±Eò Ênù±±ÉÒ Eäò ¶Éþ½®úÒ iÉÉxÉä-¤ÉÉxÉä ¨Éå
¨ÉÉþèVÉÚnù <ºÉ |ÉÉEÞòÊiÉEò vÉ®Éäþ½®ú ºÉä VÉxÉiÉÉ EòÉä
VÉÖbÃÉ´É ¨É½ºÉÚºÉ Eò®úÉxÉÉ ½þè* ¦ÉÉ´ÉÒ {ÉÒgøÒ EòÉä
|ÉÉEÞòÊiÉEò +ÉvÉÉÊ®úiÉ MÉÊiÉÊ´ÉÊvÉªÉÉå ¨Éå ¶ÉÉÊ¨É±É ½ÉäxÉä
EòÉä +´ÉºÉ®ú näùEò®ú =xÉEäò ¨ÉxÉ {É®ú ±ÉMÉÉiÉÉ®ú ¤ÉgøiÉä
iÉxÉÉ´É EòÉä Eò¨É Eò®úxÉÉ ½þè* ºÉ¨ÉÉSÉÉ®ú Eäò ºÉÉlÉ ½Ò
b÷Òb÷ÒB xÉä BEò ¤Éä´ÉºÉÉ<]õ Ê±ÉÆEò ¦ÉÒ VÉÉ®úÒ ÊEòªÉÉ
½þè* ÊVÉºÉºÉä ±ÉÉäMÉ ´Éä¤ÉºÉÉ<]õ {É®ú VÉÉEò®ú VÉ°ü®úÒ
VÉÉxÉEòÉ®úÒ VÉÖ]õÉ ºÉEåò* 

ºÉÆVÉªÉ ´ÉxÉ EòÉä Ê´ÉEòÊºÉiÉ Eò®äúMÉÉ b÷Òb÷ÒB
xÉ<Ç Ên±±ÉÒ (BºÉBxÉ¤ÉÒ)* Ên±±ÉÒ-BxÉºÉÒ+É® ¨Éå ¨ÉÉèºÉ¨É EðÉ
Ê¨ÉVÉÉVÉ iÉäVÉÒ ºÉä ¤Én±É ®½É ½è* ¤ÉÖvÉ´ÉÉ® EðÉä ºÉÖ¤É½ Ên±±ÉÒ-BxÉºÉÒ+É®
Eäð EÖòUô BEò <±ÉÉEðÉå lÉÉäcÒ nä® Eäð Ê±ÉB ½±EðÒ vÉÖÆvÉ UÉ<Ç ®½Ò, <ºÉEäð
ºÉÉlÉ ½Ò ¤ÉÖvÉ´ÉÉ®ú EòÉä +xªÉ ÊnxÉÉå EðÒ iÉÖ±ÉxÉÉ ¨Éå ªÉ½ÉÆ Eäò ±ÉÉäMÉÉå EòÉä `Æb
EðÉ +½ºÉÉºÉ +ÊvÉEð ½Ö+É* ºÉÆ¦ÉÉ´ÉxÉÉ VÉiÉÉ<Ç VÉÉ ®ú½Ò ½þè ÊEò `Æb +Éè®
vÉÖÆvÉ EðÉ nÉè® +ÉMÉä ¦ÉÒ VÉÉ®Ò ®½äMÉÉ* ´É½Ó
nÚùºÉ®úÒ +Éä®ú ¨ÉÉþèºÉ¨É Ê´É¦ÉÉMÉ xÉä +{ÉxÉä
{ÉÚ´ÉÉÇxÉÖ¨ÉÉxÉ ¨Éå Ê¡ò®ú BEò ¤ÉÉ®ú ´ÉÒEåòb÷ {É®ú
¨ÉÉþèºÉ¨É Eäò Ê¨ÉVÉÉVÉ ¨Éå ¤Énù±ÉÉ´É +ÉxÉä EòÒ
¤ÉÉiÉ Eò½Ò ½þè* ¶ÉÊxÉ´ÉÉ®ú EòÉä VÉ½ÉÆ
¤ÉÚÆnùÉ¤ÉÉÆnùÒ EòÒ ºÉÆ¦ÉÉ´ÉxÉÉ VÉiÉÉ<Ç MÉ<Ç ½þè iÉÉä
®úÊ´É´ÉÉ®ú EòÉä ¤ÉÉÊ®ú¶É EòÉä näùJÉiÉä ½ÖB ªÉ±ÉÉä
+±É]Çõ iÉEò VÉÉ®úÒ ÊEòªÉÉ MÉªÉÉ þ½þè* 

¨ÉÉþèºÉ¨É Ê´É¦ÉÉMÉ Eäò +ÉÆEòc÷Éå Eäò
+xÉÖºÉÉ®ú ¤ÉÖvÉ´ÉÉ®ú EòÉä ªÉ½ÉÆ EòÉ +ÊvÉEòiÉ¨É
iÉÉ{É¨ÉÉxÉ 32.1 Êb÷OÉÒ ºÉäÊ±ºÉªÉºÉ Ê®úEòÉbÇ÷
ÊEòªÉÉ MÉªÉÉ VÉÉä ºÉÉ¨ÉÉxªÉ iÉÉ{É¨ÉÉxÉ lÉÉ*
xªÉÚxÉiÉ¨É iÉÉ{É¨ÉÉxÉ ºÉÉ¨ÉÉxªÉ ºÉä nùÉä Êb÷OÉÒ ºÉäÊ±ºÉªÉºÉ >ð{É®ú SÉføEò®ú 20.3
Êb÷OÉÒ ºÉäÊ±ºÉªÉºÉ Ê®úEòÉb÷Ç ÊEòªÉÉ MÉªÉÉ* ¤ÉÞ½º{ÉÊiÉ´ÉÉ®ú EòÉä ªÉ½ÉÆ EòÉ iÉÉ{É¨ÉÉxÉ
32 +Éþè®ú 19 Êb÷OÉÒ ºÉäÊ±ºÉªÉºÉ ®ú½äMÉÉ* ¨ÉÉþèºÉ¨É Ê´É¦ÉÉMÉ xÉä +ÉxÉä ´ÉÉ±Éä ÊnùxÉÉå
¨Éå `Æöb÷ ¤ÉfÃøxÉä EòÒ ºÉÆ¦ÉÉ´ÉxÉÉ VÉiÉÉ<Ç ½þè* ´ÉþèºÉä ¤ÉÖvÉ´ÉÉ®ú EòÒ ¦ÉÒ ºÉÖ¤É½ Eäò
´ÉCiÉ +SUôÒ JÉÉºÉÒ `Æöb÷ EòÉ +½ºÉÉºÉ ½Ö+É* Ênù±±ÉÒ ¨Éå +¦ÉÒ ºÉÖ¤É½ Eäò
´ÉCiÉ `Æöb÷ ±ÉMÉxÉä EòÒ ´ÉVÉ½ {É½Éc÷Éå ºÉä ½ÉäEò®ú +ÉxÉä ´ÉÉ±ÉÒ `Æöb÷Ò ½´ÉÉ+Éå
EòÉä ¦ÉÒ BEò EòÉ®úEò ¤ÉiÉÉªÉÉ VÉÉ ®ú½É ½þè* nÚùºÉ®äú ´ÉÉiÉÉ´É®úhÉ ¨Éå +ÉpùiÉÉ Eäò
ºiÉ®ú ¨Éå ½Ö<Ç ¤ÉføÉäiÉ®úÒ ¦ÉÒ BEò ´ÉVÉ½ ½Éä ºÉEòiÉÒ ½þè*

´ÉÒEåòb÷ {É®ú Ê¡ò®ú ¤Énù±ÉäMÉÉ ¨ÉÉþèºÉ¨É
EòÉ Ê¨ÉVÉÉVÉ, ¤ÉÉÊ®ú¶É Eäò +ÉºÉÉ®ú

 ¦ÉÉ´ÉÒ {ÉÒgøÒ Eäò ¨ÉxÉ
{É®ú ¤ÉgøiÉä iÉxÉÉ´É EòÉä nÚù®ú
Eò®äúMÉÒ ªÉ½ |ÉÉEÞòÊiÉEò
vÉ®úÉä½®ú : b÷Òb÷ÒB

 ºÉÖ¤É½ Eäò
´ÉCiÉ ½±EòÒ `Æöb÷
EòÉ ½ÉäxÉä ±ÉMÉÉ
+½ºÉÉºÉ 
 iÉc÷Eäò EÖòUô
BEò <±ÉÉEòÉå ¨ÉÆä
½±EòÒ vÉÖÆvÉ UôÉ<Ç
½Ö<Ç lÉÒ

+É<Ç{ÉÒ Ê´ÉÊ´É EòÉ ¤ÉxÉEò®ú iÉþèªÉÉ®ú {ÉÚ´ÉÔ Ênù±±ÉÒ Eéò{ÉºÉ *
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